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“Care for my copy of Punch ?”’ asked Punch. ** Only seven where I work,” said the young lady... 


‘ : * . “hoe . ? . I 9 
** Seen it, thanks,” said the young lady in the morning train but then, there are only seven . . . 
“ Most gratifying!” answered Punch, “A regular * That's what I mean!” cried Punch, “ Somewhere 


reader?” 


The young lady blushed. “I d 


* because tt’ s always there at the office 


or other, it seems to me 


director comes im... With a touch of envy she added, 


... everybody picks up 


* He's usually late... but as it’s dus own business he can 


” 


do as he likes... 
* | wonder how many of my multitude of women 


readers read the managing director’s copy?” 


murmured Punch, interested 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘PUNCH’, 10 BOUVERIE STREET, LONDON, E.C.4 
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OUTDOOR 
ADVERTISING 


COMPLETE NATIONAL SERVICE 
ADVICE 
CREATION 
SELECTION 
INSPECTION 


News Value Of 
Hard Selling Ads. 


Sim,.-One fAopes that readers 
of newspapers and periodicals 
give one-tenth the careful atten 
ton to advertisements that their 
designers, copywriters and artists 
expend on their preparation 

Advertisements, after all, have 
real news value, provided they 
are read. But do ethene give sul- 
ficrent recognition to that fact’ 

Would it not, for example, be 
feasible to run a smallish editorial 
space “There's news in the ad- 
vertisements ,” drawing attention 


IN THIS ISSUE— 
How a trade paper helped « 
buyer to spend five million 
dotiars in Britain — page 68. 
NEXT WEEK'S issue will include 
an article on the economics of 
the outdoor advertising industry. 


to points of particular interest .o 
the ads. in that particular issue, 
as is done, I'm told, im certain 
highty successful American 
journals? 

For instance, 
week's issue of John Bull, 
all the ads. and discovered 

Lifebuoy soap has found « 
new ingredient giving longer 

lasting protection against B.O.! 

You can now buy perfumed 

Harpic 

Curry's will sell me 
for 4s. 6d. a week 
eredit’s good) 
Hercules cycles are tested 
with a photo-clastic polariscope 
to ensure that your bike doesn’t 
collapse beneath you! 
Britain's railways carry 
million tons of goods a month 
including 4] million tons of 
food and general merchandise 
and English Electric trains 


1 pick up this 
read 


a bike 
aif my 


” 


To The Editor... 


work 24 hours a day on the 
job 


Prestige has introduced a 
lazy women's magnetic cutlery 
rack: just plonk knives, scis- 
sors, etc, against it, and they 
stay put. 

Valspar Lacquer dries in 2 
to 4 hours, withstands boiling 
water and is steam, heat and 
petrol proof. 

And so one could go on. But 
i iS interesting to see the return 
of hard selling into advertising. 
News is still the best attention- 
getter. 

G. DALROYD-JACKSON 

Grand Buildings, 
Trafalgar Square, wc. 


Paper Prices Raise 
Print Costs 


Sm,--You reported a speaker 
recently as saying it is “obvious” 
there would be “saving in cost 
over normal letterpress methods” 
by use of electric typewriter 
offset method 

Most of the cost increases 
suffered by print users have been 
caused by the price of the paper 
The electric typewriter, even the 
specially designed machine, 
would not place as many letters 
in a line as @ linotype, so most 
jobs would use more paper 

Furthermore, every type of 
electric typewriter requires cach 
line to be typed twice to get 
justification We have checked 
performance, and the output is 
not equal to a lino and as to 
cost, even allowing for a lower 
operator's wage (doubtful), the 
hourly rate seems to be more 
than that of a lino. Where, then, 
the “obvious” saving in cost? 

ERIC PUTNAM, 
Director, 
Bournemouth Times Ltd 


Typographical 
Gallery Sought 


Sal have been commis- 
sioned to prepare for publica- 
tion next year a new edition of 
Sir Francis Meynell’s The Typo- 
graphy of Newspaper Advertise- 
ments first published in 1929. 

lt is proposed to assemble a 
new gallery of 
accompany the revised and up- 
to-date text, and to endeavour to 
cover 25 years of newspaper and 
magazine advertising in Great 
Britain and the U.S.A. from 1928 

1952 inclusive. 

This will be practicable only 
with the co-operation of the ad- 
vertising profession, and it is 
hoped that the formal request, 
to be sent out shortly, will meet 
with a favourable response, en- 
abling me to cover this ground 
adequately. 

It should be noted that maga- 
“Zine advertising is included in 
this revised edition, this medium 
having come into its own during 
the 30's and postwar. 

Needless to say this scheme 
has the blessing of Sir Francis 


Meynell 
KENNETH DAY, 
19 St. Michael's Road, London, 


S.W.9. 


Selling Copy 

Sin,—Copytaster’s article 
(March 20), raises a problem 
which may have am interesting 
answer. 

His praise of the Izal, Aga and 
Batchelor advertising and his con- 
demnation of manufacturers who 
persist in showing large pictures 
of fountain pens or refrigerators 
or sauce bottles, leads to the sup- 
position that the creators of 
first class of advertisement have 


TWENTY-FIVE YEARS AGO 


April, 1927 
The Prince of Wales opened 
Nertnali House. 
* 
Sir Chartes a was clected 
gremiient of N.A. as 


The aint "os Incorporated 
Practitioners in Advertising was 
registered, with P. de G. Benson as 
its first president. 

* * 


* 


* 
Ernest W. Booth was a 

advertisement manager of 
Mercury. 
* 


vinted 
Leeds 
* * 

Horace Imber was awarded the 


Publicity Club of London Cup in 
recognition his work for the 
National 1, wiaaee —, 

* 


H. w Yoxall putida his first 
novel Modern Love 
* * * 

The Publicity Club of Manchester 
and the old Colony Club amal 
ated as Manchester Publicity 
ciation. 

* * 


. 
The Countryman was launched. 
* * > 


Makers of oatmeal were men- 
tioned in the Free State budget for 
their heavy advertising in an effort 
to hold the Irish market. 


} 


specimens to | 
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174 Hew Bond Se. W.! 
Regent 6358 
MANCHESTER 
20 St. Ann's Sq. 40.2 
Blackfriars 9786 


had practical experience of sell- 
ing, while the latter have not. 

The essence of good selling is 
to paint an enchanting vision of 
the service the product offers. 
Thus the sauce makers might well 
show two men opposite one 
another, one with a wide grin of 
satisfaction whilst he downs a 
meal made excellent by the appli- 
cation of lashings of their super 
offering, while the other looks 
glum because the bottle is empty 
and he has had to go without. 

I would suggest that the copy- 
writers and artists who repro- 
duced the Aga and Izal pieces of 
copy have either had practical 
experience of selling or, at least, 
made a close study of the subj 
and that their counterparts - 
where have not. Would jt be 
possible for Copytaster to confirm 
o disprove my theory? 


C. M. JONES, 


Editor, 
British Lawn Tennis and Squash. 


Attraction Of 
‘Allergic’ 
Sir,——-Mr. Cobb's lucid remarks 
on the use of the word “lurid” 
have not accounted for general 
usage ch the of a 
word into the Opposite of its 

dictionary definition. 

A good example is the word 
allergic which has completely 
reversed jts meaning through the 
influence of American films. For 
a gentleman to be “allergic to 
blondes” now means he is at- 
tracted instead of being repelled 
by their colour type. 

No doubt similar confusion has 
resulted with injudicious and in- 
accurate use of “lurid,” which in 
time will apparently assume the 
meaning Mr. Cobb originally at- 


tributed to it. 

G. D. GOUGH. 
1 Hovingham Terrace, 
Leeds 8 


west Advertising Rate 
Larsest Sale in the Weu 


More than 120,000 houses in Bristol 
and the Post ‘Goes Home” daily 
into more than 90,000 of them... 


That's a family coverage 


Complete Marketing Data from LONDON OFFICE: 8 FLEET STREET. Tei, CITY 4975 
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“COMMERCIAL AVI ATION” 


An invaluable advertising opportunity for 
aircraft constructors and component. manulacturers 


SPECIAL NUMBER 
Considerably enlarged and profusely illustrated, 
this square-backed issue will provide an excep- 
tional picture of modern commercial aviation. 
Editorial contents will include a comprehensive 
review of British and foreign aircraft, showing 
their quality, performance and equipment, and a 
world-wide survey of the major airline companies 


and smaller independent operators. 

Here is an invaluable opportunity to publicize 
your products and services in an issue which will 
be read in 88 countries. 


BOOK YOUR SPACE \O\\ 


DORSET HOUSE, STAMFORD ST., LONDON, S.E.1 
WATERLOO$ 5333 (60 LINES) 
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is not exceeding ‘the 30. miles limit— it is an 


illusion caused by camera swing. 

if we believed the picture someone would 
be heading for trouble. 

Discard illusions and avoid trouble by 
using Provincial newspapers more and more— 

There is no better way of reaching the men 
and women who spend. 


vot" NORTHCLIFFE NEWSPAPERS GROUP L'2 


EVENING WEWSPAPERS: Hull Daily Mail, Evening Sentinel, Stoke-on-Trent. Derby Evening Telegraph. 
South Wales Evening Post, Swansea. Bristol Evening World. Leicester Evening Mail. Grimsby Evening 
Telegraph. The Citizen, Gloucester. Gloucestershire Echo, Cheltenham. Lincolnshire Echo. 


WEEKLY NEWSPAPERS : Yorkshire & Lincolnshire Times, Hu//. Staffordshire Weekly Sentinel, Stoke-on-Trent. 
Grimsby Saturday Telegraph. Herald of Wales, Swansea. Gloucester Journal. Cheltenham Chronicle. 


CARMELITE HOUSE + LONDON 5 *s* 8" TELEPHONE: CENTRAL 6000 
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Belfast 
_Gelegraph 
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‘Hard Selling’ Now, Warns Food Canner 
Announcing Biggest Ever Ad. Budget 


Industry and Films 


VITAL TALKS 
OPEN SOON 


Possibilities of joint industrial 
sponsorship for films will be 
discussed at a conference to be 
held in London shortly 

This decision was taken by 80 
delegates representing indus- 
trial and film organisations at 
a week-end conference organ- 
ised by the Industrial Com 
mittee of the Scientific Film 
Association at Hastings 

The delegates accepted a recom- 
mendation that talks should be 
held between the British 
Association for Commercial 
and Industria! Education, the 
Federation of British Indus- 


tries, the Scientific Film Asso- 
ciation, and other interested 
bodies, especially to review 


problems of distribution 

The Hastings conference passed 
a resolution considering © it 
“desirable that British industry 
as a whole should sponsor 
documentary films of high 
quality for national prestige.” 
It asked that ways should be 
found to encourage the pro 
duction of such films with a 
view to their distribution at 
home and abroad. 

Films had become an indispens 
able part of the equipment of 
modern life, said the Minister 
of Labour (Sir Walter Monck- 
ton) in a message to the Con- 
ference He urged them to 
make “positive and constructive 
suggestions for closer inter- 
relation between industry and 
film-makers.” 

Lex Hornsby, disector of public 
relations at the Ministry of 
Labour, made a strong plea for 
more films dealing with ideas 
He discussed the gap 
created by closing of the Crown 
Film Unit 


(Crown Film Unit Talks—p. 53) 


also 


COMPETITION WILL BE KEENER, 
TRADE CONFERENCE IS TOLD 


Batchelor’s Peas Lid are to spend more on advertising this 
year than ever before—“an amount very much greater than 
that of any competitors”. This was revealed by Lt.-Col. Maurice 
W. Batchelor, chairman of the Fruit and Vegetable Canners’ 
Association, at a Sheffield con- created by good advertising 
ference on Monday. makes a@ quick turnover and so 


“Though this heavy advertising prevents the economic waste of 
appropriation cannot show direct shopkeepers’ shelves groaning 
dividends at this stage, it is gradu under the weight of slow-moving 
ally building up for us a goodwill articles. The sale of branded 


which will be absolutely un 
assailable in more competitive 
tumes,” he added. 

He disclosed that as far as his 
own firm was concerned, the an 
ticipated 10 to 20 per cent cut in 
the supply of cans for canned 
foods would not happen. In fact, 
“the overall can position for 1952 
is likely to be slightly better than 
for 1951,” thanks largely to the 
output of the new tinplate mills 


goods adds to the efficiency and 
economy of distribution and also 
ensures a high standard of quality 
and consistency.” 

It was true that the consumer 
paid the advertising account, but 
he finally paid much less for a 
much better article 

In the U.S.A. the word “sell 
ing” was rapidly giving way to 
the word “merchandising,” which 
covered the operation of canning 


at Trostre, South Wales all the way to the consumer, and 
However. this meant that com its function was not completed 
petition would be keener, and until the consumer had actually 


selling would have to be harder 


consumed and was ready to take 
We were not yet entering @ mar 


more. Mass production demanded 


ket of free supply, nor were we mass selling Thus, in the 
going back to the cut-throat days U.S.A., salesmanship has devel 
before 1939 when some canners oped, not as an end in itself, but 


were selling at lower than cost as a 
“We shall more than ever need 
advertising, stronger selling and 
the finest quality available.” said 
Col. Batchelor 
“The steady 


deliberate and necessary 
means of making possible greater 
production at lower cost In 
future, too, we should look more 
and more to consumer research, 
he urged. 


mass demand 


Not To Follow 
e .9 
‘Graphic’ Lead 

Other popular nationals say 
they afe not contemplating price 
increases following the rise of the 
Daily Graphic from 14d. to 2d 

Kemsley’s say sales of the 
Graphic and dearer provincials 
this week have been “very satis 
factory.” 

Newsagents have received 
letters from the Daily Express and 
two other nationals emphasising 
that they are continuing to sel! 
at lid 

'’ . 

Churchill's ‘No’ To 

. . > 

Publicity Minister 

Appointment of a Minister to co 
ordinate Government publicity at 
home and overseas was suggested 


by lan Harvey, M.P., a director of 
W. S. Crawford Lid., mm Parhament 


on Monday 
The Prime Minister said he did 
not think ths step was necessary 


Each departmental Minister was 
responsible under Cabinet guidance 


; aot wats 
173 Enter For A.A. 
Essay Contest 
Entries for the Advertising As 
sociation’s essay competition on 
“Why I Believe in Advertising” 

totalled 173 
Winners will be announced in 
our wsue of April 24. 
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‘Clever’ Windows 
Warning 


SEARCHLIGH 


a publiculy campaign for 
Searchlight Tattoo to be held at 


Factory Pride 


Colour Pictures 


Arai 10 


1982 


Accent On Display In 
World Ad. Week 


A big programme of exhibi- 
tions, displays, and publicity 
film shows is planned for the 
World Week of Advertising to be 
held in Brussels, May S—-11. 


Organised by tl Fédération 
Reige de Publicité, with Fernand 
Hourez (presider f the Brussels 


third annua ~ ess «of = the 
Price Féed n Inter 
vationale des Clubs de Publicité 
which will be heid May $7 
s0 as to enab he British parti 
cipants to return in time for the 
Brighton Conference 

Other features w v the ad 
mission to F.LC.P. of the Publ 
city Club of Antwerp, inter 
national fairs at Brussels and 
Lidge ind the publication of a 
Belgian Publicit fibum, edited 
y th Belgia Federation of 
Pub ‘ 

Apa from ) JSINESS Ses 
sions, there w reviews of 
xhibinons of d iy and pul 
city art, a recep n the City 
Hall, a journey he Port of 
Antwerp, a visit t he Museum 
of Printing, and activities 

Displays of graphic art and of 
tourism advertising will be seen 
at the headquarters of the Trave 
Promotion Bureau jn Brussels 


and there will be exhibitions in 
Li¢ge and Antwerp, travelling 
displays and films 


Fares Furore 


London's far creases were not 
handied as well as tt night have 
been from h i relations 
ing htt K & Cwach 

The 1 ons f b creases and 

xamples st dt explained 
t sim planned 
put y i wing taker 

, n h r knew te 
wi con 


TATTOO PUBLICITY 


the White City J 1 aid of the 
Sold Sail { Airmen s 
bat s Assoc ‘ General § 

Mosicy Mayn tirmar of 


appealing 
Alexander, 
Minister of 


ence 


Export Advertising 
Convention Theme 
How-to-do-it 


n Aport adver 


sused at the 


techniques 

sing will be empha 
Fourth $ International 
nuion, to be held 


mg ¢ v 
Hotel Plaza, New York City 


around = the convention 
theme of “New Hornzons in Int 
national Advertising the mecting 
Ss expected to produce specifi 
samples of export advertising pro 
grammes of prime interest to man 
gement and sales executives 

Among many internationally 
known speakers who will address 
the convention are Limo Wilson 
president International Public 
Opimon = Research New York 
("New Techniques and Facilities 
for Overseas urket Research”) 
Luis Dillon, president, Dillon & 
Cousins New York (“Agency 
Trends Abroad”); Vergil D. Reed 
vice-president, J. Walter Thomp 
sor New York ("New Horizons 
n International Trade."’) 

Jere Patterson, promotion mana 
ger, Life International, has been 
named chairman of the Convention 

Paul Kruming president 
National Export Advertising Ser 
vice, Inc., New York, and Mack 
Burk vice-presiden Joshua B 
Powers Inc., New York, have been 
ippointed = vice chairmen Dr 

c W. Stoetzner, director, foreign 
idvertising, The New York Times 


s chawman of th 
Liaison Committee 


International 


European Designers’ 
London Congress 


To be held in London, June 
6-8, ws the international congress 
of A.G.L. (Alhance Graphique In 
ternationale) An bition wil 
be held showing the work of all the 


members 
Founded in 19% 


presem 


n Basle by two 


Swiss and three French designers 
A.G.1. seeks to further the inter 
change of ideas among top ck 
signers in different countries 

An English vice-president ‘ 
F. H. K. Henrion, and the English 
correspondent is Ashley Havinden 
< tor and art director of W. S 
( wford Lid. Jean Picart le Doux 
f Pa Ss president 


Print Incentives 


The co-operation of the printing 
noentiv ind honus 


Incentives in Print 
ing a report by the B.F.M.P.'s 
meentives commullec 

After expressing the commutice’s 
conviction that a financial incentive 
is only one means of increasing 
productivity and is no substitute 


for good management, the report 
classifies incentive schemes under 
sx headings merit assessment 
schemes based on past records 
schemes based on work measure 
ment, piece-work; a general cate 
gory covering profit sharing, co 
partnership, and annual bonus 


combinations of the sbov 
The pros and cons of ch type 
summarised 
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4 diuplays of which people say - 
aa That = very clever” but which re “ 
*- | d t « was given by Eric . ; 7 
} Luching vic haiman of he ’ : 
| Hritish Display Association, who — P id 
was one of the judges im the A | 
National Needle Arts Bureau Hi o— 
} ! : _ oe 
- Sewing Week” window display ~% ° % ? <* 
~ j mepetitior * eee ‘ 
‘ There were 263 entries. 89 in .- -« r 
a. he department stores group, 116 P 
20 
a. 8 in the small drapers group 
2 r Mr Lucking said most ad in mw 
: ‘ vance on the previous level of / a @ Fo 
i ; dispiay had been made by the 
ae niddle group 
: ; Donald Barber secretary Winning windows in the Sewing 
Reta Distributors’ Association Week window disp m petition 
posed the question “Why is Sew (Top) V. A. Benn Lid., We 
ing Week a good promotion” ave ; Si - rege 4 
: and gave these answers : “ yin ws : . ae 
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COMMONS PLEA: 


ADVERTISE MORE’ 


Urged To Copy Commerce When 
Fighting Trade Depression 


pec virtues of advertising and the power of publicity as a 
weapon for defence were stressed iv a Parliamentary debate 


on the information services last week. 


Sir Leslie Plummer (Labour) 
likened the Chamber of the 
House of Commons to a board 
rom in which the direct Ts of 
a going concern found themselves 
discussing advertising appropria 
tions 

The big commercial firms of 
who well know what 
virtue there in advertising, and 
who are faced with a 

rade, do not cut their 
prrtions because 
gving to send out their 
unsupported by the 
he said 
increase 
more, but 


course, is to 


t? s counts 
recession 
appro 
they are not 
salesmen 
necessary 
advertising,” 

Instead 
they advertise 
they do, of 
the results.” 

But the Government had not 
bothered to say whether they 
considered one particular form of 
publicity better than another 

We want to sell goods,” he 
continued We need direct ad 
vertising and we need prestige 
advertising He wanted to see 
more money spent on advertising 
the idea and philosophy behind 
the patriotic symbol of John Bull 


Breaking Through 
The ‘Bad Ideas’ 
Advertising could be used also 


to break through the “bad ideas 
which were current internation 


them 
what 
check 


they 


Ernest Davies (Labour) con 
sidered the £9 million spent last 
year was the minimum necessary 
to maintain essential) information 
services 

A soap firm were considering 
spending on the launching of a 
new detergent about £300,000 
more than the whole of the 
Government spending on colonial 
and Commonwealth information 
apart from the British Council 
grant, said James MacColl 
(Labour) 

Joint Under - Secretary for 
Foreign Affairs (Anthony Nut 
ting) said everyone agreed on the 
necessity of presenting our policy 
and pomt of view 
overseas by every avatlabdic 
practical method. Other 
permitting ritain should cer 
tainly maintain, and perhaps even 
increase f 


adequ ately 
and 


factors 


the scale of our activi 
tres in this field But reduction 
in expenditure was inevitable and 
Britain's best advertisement was 
to live within her means 
Reconsideration of the cuts in 
the overseas service of the B.B4 
was urged by John Rodgers 
(Conservative), a director of the 
Walter Thompson Co., Ltd 
any weakening 
f Britain 


erpreted as a weaken 


overseas 


1g of Britain herself and that 
would be disastrous,” he stated 
Christopher Mayhew (Labour) 
said publicity and information 
was not just a luxury or even 
just another means of defence 
It was the modern and coming 
means of defence—the basis of 
country’s power in the world 


Business Methods 
Publicity Plea 


A plea for more 
spread news of the latest manage- 
ment methods used by the best 
British firms was made by Philip f 
Dyer, editor, Business, in a letter 

the Sunday Times 


publicity to 


“Far too many firms still adopt 
atuitude We have spent many 
and much money in perfect- 

our methods. Why should we 
present them, free of charge 

to our competitors, here and over 
seas, to be used against us The 
short answer is that our economic 
survival as a nation depends on it 
But even on a less altruistic plane 
the attitude ts defeatist, No success- 
ful business has ever been built or 
maintained exclusively on borrowed 
ideas. On the other hand, not even 
the most progressive business man 
can rely exclusively on his own 
mind, and a continual interchange 
of ideas on a large scale will not 
merely leaven the lump, but will be 
of advantage also to the leaders.” 


‘BRITAIN 


The tutorial and administrative 
course at Lyme Hall, Stockport 

S. Caplin. E. Ward Burton, H 
Railton and H. W. Bawden f 
11.P_A. Education Commits 


LE uchange and ad for 


* . 
Big Booking By 
*.* . . 

British Aviation 

Britwsh aviation has booked $2 
insertions with Time Atlantic edition, 
this being the first reservation of this 
frequency 

The programme, which siarts this 
month, includes advertisements for 
British Overseas Airways Corpora 
tion, Quantas Airways, British Air 
ways System (placed by Jack Swaah 
of Foote, Cone & Belding) and a 
campaign for British European 
Airways (placed by Bill Russell of 
Colman, Prentis and Varley) 


Anti-Litter Campaign Will Aid 
Waste Paper Recovery 


Publicity material for this 
year’s anti-litter campaign, which 
starts at Faster, will include 
45,000 transfers, in two sizes, 
60,000 litho symbols and 25,000 
posters. 

This year the 
with the 

drive 

a cost of just under £1,000 
the Central Office of Information 
has produced publicity material 
to be displayed throughout 
England and Wales. A transfer 
symbol, printed in blue, red and 
black, and incorporating the 
slogan “Keen Britain Tidy.” will 
be used by local authorities on 
litter bins. The transfers, which 
have quarter-inch white borders 
to ensure complete coverage of 
any sygrbols used last year, 
resist exposure to the weather 
London Transport Executive wil! 
display the symbol in every bus 
in the Greater London area, and 
also in Underground trains 

Non-adhesive symbols 
graphed on paper, will be used 
for indoor sites Double-crown 
ind crown-folio posters, for dis 


campaign will 
waste paper 


litho 


play im places where litter bins 
are inappropriate, or few = in 
number, and carrying the 
message “Please find a bin or 
take your litter home will be 
exhibited by local authorities, the 
Railway Executive, and London 
Transport Executive 


5,000 More B.LF. 
Catalogues 


So heavy has been the d 
from overseas buying ho 
exporters im ritain for tt 
advance editions of tl 
Industries Fair catalogu 

2,000) manufactur 
they have ay 
that the Fair 

printed an extra 
sale at 4s 

the first 

of the catalogue will 
advance of the 
the 

Overseas 
of their invitanions or 
will receive 
8B ‘ 
Division 


Road 


c ataloguc . 
tish = Industries 
Hous 


Lacon 


London 


ADVERTISER'S WEEKLY 


MUST | 


staff at the 11.P.A 
Lett to right 
A.B. Lee 
Ward Burton 

is senior account executive at London Press 

ondon Publicity Films Lid 


1.1.P.A. Week-End 
Course 


TEet Oe we SUE FER Cen rem! lL ereerenene’ 


week-end educational 
seated: Howard Wadman 
B. Bagg: standing, Roscoe 

who is chairman of the 


Crown Film 
Unit Men To 
Talk It Over 


There that 
leading members of the now dis- 
banded Crown Film Unit will 
form a company to compete with 
other units for special Govern- 
ment contract films and films 
sponsored by industry. 

Following a statement 
House of Lords by Viscount 
Swinton that the Government 
would be prepared to consider 
“any worthwhile proposition” if 
a4 new organisation were formed 
for the commercial production of 
films, Henry Geddes, former 
production chief of the Crown 
Film Unit. told Apvertiser’s 
Wrexty: “If it is at all possible 
to keep together as a unit or 
section we will be only too glad 
to do so. But the difficulties are 
enormous At the moment we 
have no film propesitions and 
we have no money.” z 

Nevertheless there would be a 
“get together” to discuss the 
situation. It would be sometime. 
however, before anything con- 
crete could be settled 

Viscount Swinton told the 
House of Lords that the Govern- 
ments National Film Finance 
Corporation could only give 
financial assistance for the com 
mercial production of films. It 
could not assist the Crown Film 
Unit as such, or re-establish a 
similar unt with the same 
personne] 

“Whatever can be said in 
favour of the Crown Film Unit 

and it certainly produced some 
admirable documentary films 
no one can contend that it was 
on a commercially successful 
basis,” he said 


in the 
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ADVERTISERS WEEKLY 


Table Water 
heliewed to be the first 


He ls 
talking 

selling and 
sfrating biscuit Carrs f 
him at depart 
foot six 
Timothy's mouth is 


im hes 
n height 
hronised with a 10 in. dite on 


h the sales message record 


Legal Guidance 
For Readers 


New ‘Advertiser's 
Weekly’ Service 


“Advertiser's Weekly” i to 
introduce a sew service for its 
readers, by which they will be 
able to obtain guidance on 
advertising problems of a legal 
euture. 

Readers are invited to send 
such problems to the Editor, on 
the understanding that names, or 
details that could lead to identi- 
fication, will be treated as strictly 
contidential. 

All queries will be referred to 
a barrister who specialises in 
advertising law. His replies will 
be forwarded at once by letter to 
correspondents concerned, 

No advice can be given on 
cases that have recently been 
before the courts, of on cases 
likely to be the subject of ecarty 
litigation. 

Fach month, questions and 
answers of general interest will be 

ublished in’ “Advertiser's 

eekly”, but no names will be 
given, 

The first article of this series 
will appear on April 24. loquiries 
may be sent to the Editor from 
now onwards, 


R.S.A. To Spend 
More On Bursaries 


Siateen bursaries ttalling £2.). 
Offered in the Rova 
Arts industrial t 


bursances competition 


A bhooklet published by 
RSA. gives details of the “ 
competition, which includes sex " 
for the design of: carpets, domest 
electrncal appliances Jomes ic 
solid-fuel-burning appliances, dres 
textiles, clectric light fittings, fm 
wear, furnishing textiles, furt 
men's wear fabrics, plastics 


wallpaper 


M4 


Office Equipment Section At B.LF. 
Will Be Biggest Ever 


B EING organised in collaboration with the Board of Trade’s 
British Industries Fair section by their national association, 
the Office Appliance and Business Equipment Trades Association, 


the office equipment industry is to have a bigger-than-ever 
‘corner™ at Olympia for the 1952 B.LF. It will contain over 
27,000 square feet of stand 

space and cover the ground (Unifold Mailing Ma hines Lid.) 
1 f the E Hall ' Exhibuors w t Abbou Bros 
floor of the Empire Hall and (gouchall) Led Adana Lid 


a great deal of the Grand Hall! 
annexe 


Sixty-one firms will be participat 
ng in the Olympta section and a 
wealth of new machinery will be 
on show following the industry's 
mow successful export year in 19%! 
when £9} million of machinery and 
£24 millon of other office equip 
neat were sold to other countries 
Among the new equipment to bx 
ibit will be a photo-copying 
process for making direct facsumiles 
{ documents without the inter- 
vediate negative stage Prints 

oduced are suitable for making 
dye-line copies without } 
smslucem paper and are 
placing the original face to 
with a piece of special sensitised 
paper on to a glass screen in the 
juipmem. When the lid ix closed 
1 light indicates that the machine 
s working and the time for its 
moval is known by the disappear 
ince of this light. The documents 
ire then removed and the sensitised 
paper is rubbed over with a special 
hemical solution until the facsimile 

« revealed whole process 
ikes less than two minutes, and 
he method being a “quick semi 
dry” requires little fluid. A great 
idvantage over previous methods is 
that the operation can be entirely 


x 


rried out sitting down, under 
cormal lighting conditions and 
wit lent consider Mion to undue 


exposure of the sensitised paper 
(Remington Rand Ltd.) 


Brochures By Litho 


\ small precision built litho 
machine taking no more room than 
the average duplicator will print 
typewritten reports and permit 


rapid-change over to illustrated 
pamphiets or brochures, even in- 
volving colour, in a matter of 


ninutes (Kaye's Rotaprint Led.). 

Duplicators on show will include 
he new 180 (Gestetner Lid.) which 
has & maximum printing area of 
163 in. by 13 in. and can be turned 
ver to taking cards of as little as 

in. by 3 in The machine has 
ontrolied inking by vacuum pump 
Also showing will be the Ronco 
lectronic stencil making machine. 
which will reproduce on to a 
spectal metallised stencil any 
vritten, drawn or printed matter 
nacluding photographs direct. The 
“encil can be used in the normal 
way on an ordinary duplicator and 
he firm concern (Roneo Ltd.) 
will be exhibiting a new machine 
with which i is possible, it is 
laimed, to make 16,000 copies 
from a Ib. of ink. 

Among the spirit machines will 
»: two dual purpose duplicators 
With these, detailed specification is 
first produced, and from the com- 
weted master, cards and slips can 
hen be produced with any part of 
he matter only being printed 
(Prank R. Ford Led.) 

Also showing will be a machine 
tor folding letters, placing them in 
nvelopes and sealing the flaps 


Adrema Lid., Bar-l« 
Co Lad Brit 


. Typewrser 
Tabulating 


Machine (C« lid. British Type 
writers Lid i t Vacuum 
Cleaning & Engine Co., Lid 
Ft. C. Brown —— s Calculators 
Lid Burroughs Adding Machine 
Lid Business Pubhcations Lid 
Chubb & Sons Lock and Safe Co 
Lid.; Columbia Ribt & Carbon 
Manufactunng Co., l'd. Commum 
cation Systems Lid Co-operative 
Wholesale Society Lax Cox & Co 
(Watford) Lid Darc-Inglis Pro- 
ducts Lid Dacror d Definac 
Lid Dictapho o © Lid 
PMI. Sales & Service Lid; 
English Numbering Machines Lid. ; 
Feactus Ltd Fxoondex Vastble 
Filing Co., Lad Frank R. Ford 
Ltd.; Gestetner Lid Herbert F 
Gibbs Led LG r & Sons 
Lid Guys Calcu 2 Machines 
Ltd Hadley Sound Lesigane nts 
G. A. Harvey & Co. (London) 
Lid.: James Howden & Co., Lid: 
J. J. Huber Ltd Imperial Type- 
writer Co Ltd International 
Coin Counting Mach ne Co., Lid 
Percy Jones (Twinlock) Led 
Kaye's Rotaprint Lid; Kingsbury 
Components Ltd.: Leahank Chairs 
tad.; The Letter Filing Appliance 
Co Lid Modern Telephones 
Ltd Manifoldia Ltd t N 


Mason & Sons Lid.: Milners Safe 


Co Lid Moore's Modern 
Methods Lid National Cash 
Regitter Co., Lid.; Norwood Steel 
Equipment (London) Lid Oliver 
Typewriter Manufacturing Co., 
Lid Powers-Sam Accounting 
Machine Lid Rejafix Ltd 
Remington Rand [td Ronco 
lad.; The Shannon Litd.; Shunic 
Lid Frank wn & Co 
Umfold Mailing Machines Lid 
Universal Postal Frankers Ltd 


VisiControl Lid S 
& Co. Lid Wirck 
and J. Avery 


nuel Withers 
Electronics) 
& Co, 


‘Business’ Special 


A preview of off equipment 
exhibits, together w indexes of 
exhibitors, stand nbers and 
trade names, will be given in the 


of Business 
in Industry 


May special BL 
Journal of Manager 


to which the President of the 
Board of Trade contributes a fore- 
word. 

Business will also describe many 
new exhibits in engineering 
welfare and canteer tions of the 
B.LF., while severa! of the month's 
main feature art ve case 
histories of  succ om export 
selling 

Watermarks, Too 

Spicers exhibit ot the British 
Industries Fair wi!! give an indica- 
tion of the wide extcat of the com- 
pany’s activities which include 
paper making, merchanting and 
primers’ services To this end a 

eature of the display shows print 
ing, writing ry fancy and 
wrapping papers in use, and a sec 
uuon devoted to boards. Some 
Spic watermarks are also shown 
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Leeds 


Finalists For The 
Third Time 


By defeating Sheffield in 
Northern Area finals of 
National Advertising Public Speak 


ing Contest, Leeds go forward for 
the third time to the national finals 

But the prize for the best speech 
of the evening went to Sheffield’s 


J. E. Ortton, who will appear in 
he finals to contest the best “indivi- 
dual” prize 

The teams were Leeds, R. S 
Seton H. Broadbent, and W 
Diggle; Sheffield. H. FE. McGee 
Cedric Buxton, and J. E. Orton 
reserve, ury. 

The judges were G. Hall, English 
master at Roundhay High School 
Patrick Campbell, BBC Leeds 
drama producer; and C. FE. Kirwin, 


former Parliamentary candidate for 
S.E. Leeds 
This was the first of the three 
areca =s contests That for the 
Southern Area held this 
month, and for the Midlands carly 


mm May 
Bristol 


40 In Educational 
Course 


Forty students enrolled for the 
successful educational course of six 
lectures organised by the Bristol 
and West Publicity Club At the 
final questions night « was decided 
to run a course on more advanced 
lines next year. 

Lecturers included Ronald 
Pearce, Cliffe Glover, Sam Bollom, 
C. W. C. Farrow, J. A. Hayes, C. D 
Gammans, L. C. Shepherd, R. D 
Plummer Neville Kemp, and 
Blinman Harris 

The season concludes with the 
annual meeting on May 12. Meet 
ings take place at the Grand Hotel 


Berks and Bucks 


Self Service Has 
Come To Stay 


Advertising should be regarded 
as a service rather than a charge on 
the cost said Clifford J. Harrison. 
marketing director of Horlicks 
Led., in a talk to Berks and Bucks 
Publicity Club 

The advertised product had gor 
to be good; the manufacturer dare 
not lower his standard. Only repeat 
sales were of value--and the public 
would not be fooled twice Soeak- 
ing of self-service stores both in 
this country and America, he said 
they had obviously come to Stay 
98 per cent of customers preferred 
them, they sent sales up anything 
to 100 per cent, and staff labour 
costs were reduced from Is. 7d. to 
Is. 2d. in the pound 


Coventry 
ene 


en2 ° 
Busy British Council 
Paul Read, of the British Council. 

told Coventry Publicity Association 

that the Council was “doing a great 
deal to publicise Britesh cultural and 
industrial work abroad.” It was not 

“a sort of roving B.BC. Third 


Programme 


ee |_| PF 
: oO ¥ a 
HORS: 
es 4 gs 
*.6 "Sh 
7. "* 7 
*; = ' 
a — 
_ 
- FP 
7 Po 
a 
7 Ga ves of barberte 
3 
-_ 
vi é Y om » 
‘4 wh — 
sy ; 
® 
4 { i ee 
! 
| a 
= | 
. | 
———$——$——— | 
a a | 
: panies at: ~ oe 
sd : 23 ition: ee . a ice = -. ae : ca ee ee ar aoe Fs 
aa er am ae Se ee 


Apa 10, 1952 


$s 


WRIT WAS WRONGLY SERVED ON GEORGE 
JACKSON, SAYS ISLE OF MAN COURT 


Because he found that Mona's 
Herald Ltd. were not carrying on 
a business in London, and that 
their advertising representative 
in London, George Jackson, did 
not in any way have the manage- 
ment and control of the com- 
pany, Deemster W. P. Cowley 
(senior High Court judge in the 
Isle of Man) dismissed with costs 
an action against the company. 

Norman Price, journalist, for- 
meriy of Ainsdale, Southport, 
and now working in London 
sought to recover £2,000 damages 
for alleged libel awarded by Mr 
Justice Lynskey in the King’s 
Bench Division last April. and 
taxed costs 

At the hearing in Douglas the 
main point at issue was whether 
the company, which is registered 
and incorporated in the Isle of 


Man, came within the jurisdiction 
of the High Court of Justice in 
England, and whether the com- 
pany had been properly served 
with the writ, which was left with 
Mr. Jackson at his office in 
Clifford’s Inn, Ficet Street 
Deemster Cowley said he was 
satisfied that Mr. Jackson's duty 
was confined to receiving requests 
for advertising matter for trans- 
mission to the defendant com 
pany, who might either accept or 
reject such offers; that there was 
no binding contract made by him 
at the time of accepting or pas- 
sing on the advertisement and 
that no contract was made until 
the advertisement had been ac 
cepted by the defendant com 


As to whether or not Mr 
Jackson was a person who could 


PRESS NEWS & PROSPECTS 


Profits Lopped By Finance Act 


The effect of the Finance Act of 
1951 in further increasing taxation 
of profits was blamed by Malcolm 
Graham, chairman and managing 
director, Express and Star (Wolver- 
hampton) Ltd., for the fact that his 
company's profits to December 31 
1951, of £46,280 are £3,552 lower 
than for the previous year 

In his chairman's statement, Mr 
Graham says that it was impossible 
to satisfy fully advertisers’ demands 
for space, especially as the paper 
ration was further reduced in 1951 
“The vital part played by advertising 
in the economy and life of the com- 
munity is appreciated by the man- 
agement,” he states, “and methods 
of accommodating further advertise- 
ments without reducing the news 
content are constantly being re- 


believed that the peak price 
in newsprint had been reached, and 
reductions could be looked for. 
An ordinary dividend of 6 per 
cent was recommended. 


Newsprint From 
New Zealand 


Commenting the Murapara 
project for forest development 
(which will provide a new source 
of newsprint supply) New Zealand's 
High Commissioner in London, 
F. W. Doidge, stated 

“United Kingdom industrial and 
financial! interests have recently 
discussed with the New Zealand 
Government participation in the 
Murapara project, and Mr. 
Holland, the New Zealand Prime 
Minister, has said that his Govern- 
ment insists on managemenm of the 
new industry and disposal of its 
roducts resting with a New 
Penland board of directors 
United Kingdom interests, un- 
fortunately, have been unable to 
agree upon a working arrangement 
which would allow the New 
Zealand's Gover nment's wishes to 


on 


Holland has said that 
is still open for 
negotiations with British interests 
In the meantime the project gocs 
ahead and New Zealand looks for- 
ward to the day, probably within 


the 
further 


| about ‘three years, when the 

Murapara mills will be saving the 
country 20 million dollars annually 
and even more as the years go by 
and production increases.” 


* * * 


In a survey of paper production 
and supplies in 1951, the Board of 
Trade Journal states that newsprint 
available for home consumption 
was $1 per cent of the amount be- 
fore the war and 4 per cent more 
than im 1950. A decrease in pro- 
duction was offset by higher im- 
ports and slightly lower exports. 

Other paper available for home 
consumption rose by more than 15 
per cent in 1951, to 17 per cent 
above the figure before the war 
Imports of board rose substantially 
and, as exports were steady, home 
market supplies increased by 15 per 
cent and stood at 38 per cent above 
the figure before the war 

Prices of all types of imported 
wood-pulp and esparto reached 
new heights—in some cases nearly 
200 per cent greater than in 1950 

The survey concludes: 

“The future is uncertain and will 
depend upon the United Kingdom's 
ability to pay for imported raw 
materials which have recently com- 
manded very high prices. The im- 
position of maximum prices for 
imports of pulp for contracts con- 
cluded on or after February 11 
should make it easier for the pre- 
sent level of imports and consump- 
tion to be maintained.” 


* * * 


News of the World are extending 
the activities of their Book Publi- 
cation Department = the forma- 
tion of a Readers’ Circle The 
Pocket Book series, which were in- 
augurated two years ago for 
children, will be increased in range 
covering the classics, romance 
thrillers, non-fiction. They will sell 
at 2s. and 2s. 6d 


* * 7 


Certified net sales for March 
were: Daily Express 4,016,932. 
Telegraph 974,651 


be described as the head officer 
of the defendant company having 
the contro] or management of 
the company at Clifford's Inn. in 
his view this was “a complete 
straining of the facts.” 

“I find, therefore, as a fact 
the defendant company wer 
at the material time carrying on 
business at Clifford’s Inn, and 
that Mr. Jackson was in no sense 
the person having the manage 
ment and control of the defend- 
ant company,” he added 

“In the result, therefore, | am 
of opinion that the writ was not 
properly served upon the defend 
ant company, and that this action, 
based as jt is upon the judgment 
obtained in the English Courts 
fails and will] be dismissed with 


costs.” 


hat 
not 


A tie 4 MENWESSY fhe Hon? 
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New Hennessy sign in Piccadilly, 
44 ft. by 35 ft... has 1.500 feet of 
neon tubing, 700 lamps. 


ADVERTISER'S WEEKLY 


1 In 5 Co-op 
Members 


By the end of 1950, 199 per cent 
of the community were members of 
the Co-operative movement a 
Study of Co-operative Trade, 1950, 

bished by A. C. Nichen Co., 

id., reveals 

The actual figures were 10,692,000 
members as compared with 
$3,700,000 total population of Great 
Britain and Ireland. In 1881 the 
proportion was only 16 per cent 
and « has been rising gradually 
but steadily ever since 

The Co-operative share in total 
commodity sales has also increased, 
though in some cases slowly. In 
grocery sales it accounted for 25-3 

r cem in 1946, dropped slightly 
im the next three years, but rose to 
25-4 per cent in 1950. In chemists’ 
sales the Co-operative proportion 
rose, over the same period, from 
&S per cent to $3 per cent 

Comprising 17 charts, the Study 
is based upon information taken 
from the Co-operative Congress 
Report, 1945-51. 

Prospects On 
Pacific Coast 

Apart from such lines as Scotch 
whisky, sports cars, and textiles, 
there are many miscellancows items 
for which markets could be secured 
in California, according to a Scot- 
tish Council (Development § and 
Industry) report, by J. Gibson Kerr, 
on Selling to California, which is 
being circulated through the Scot- 
tish Chambers of Commerce 

The report lists 37 items, ranging 
from woodworking machinery, cap 
stans, stamping presses, laboratory 
equipment, and surgical instruments 
to leather goods, antiques, dog ac- 
cessories, bottle caps, and food 
delicacies. Small quantities, it is 
suggested, should be offered to the 
buying agents in London, with 
whom the Scottish Counci] maintain 
contacts; but to sell most effectively 
in quantity it is necessary to make 
direct contacts. The report suggests 
that the Council should set up one 
or more local committees on the 
Pacific Coast. 


Marketing 


Plastic material fo; 
duced in shades 
identical with lea 
by Mellowhide Products Lid 

* * 


Reports from Cape Town suggest 


shoes pro- 
and grains almost 
ther is announced 


there may be a shortage of South 
African grapes in this country 
during the next four or five weeks 
owing to heavy rain during 
February 

* 


* * 

Violet has been added to the 
range of ink units for refilling 
Scroll ball-point pens 

. * * 
ws being 


brush in- 
B. Kem & 


Floating nail 
troduced by G Sons 


A new Persil offer is being made 


pack of Persil for 
. Agents: Erwin Wasey 
& Co., Lid 


Tumble 


sements 


Lid. under the name of 
Tommy. Full-page advert 
are appearing in trade press 
7 * 
Ajax cleanser, « 


* 
Colgate-Palm 


Newsbriefs 


olive-Peet Lid. product, has 
repacked to sell at Is. The “giant” 
Is. 3d. size will still be produced. 

* * * 
Velvette is the name of a new 


to a sample offer costing 6d. 


latex emulsion wall finish intro- 
duced by Sherwoods Paints Lid. 
* * * 
Dispenser caps are being pro- 
vided free with Octim cleanser by 
the manufacturers, Sposs Products 


Lid. 
* * + 
In twelve years the American 
super market stores have more than 
doubled their share of the volume 
of grocery sales in the States. 
* . * 
New 1} Ib. “de-luxe” drum has 
been introduced for Sifta sak by 
Palmer, Mann & Co., Lid 
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Nearly 200,000 gift of - 
Magicer have been aapenched fol- ie 
lowing an offer ” Stabload | abora- 4 
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tions. It was made nearly two + 
months ago as a Valentine promo- 7 
tion designed to test reader reaction 
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VENS ABOUT PEOPLE 


Cooper Joins 


} t v 
F.C.B. Board — b= 22 


w A ( ooper, grour 
I ( Beiding 


iid has been ppointed he a * . 
board f H f os F ar - on Ernest 4: the house-warming for S.C. Peacock's new offices in Maddox House 
dure re A > Lid >. 1 su re mMial interes Regent Street. Lon C. E.G. Nye (director, George Cohen, Sons & C: 
< anadian aaa om ~ t ~ a nage = wr i Carl Brunning (managing director, 8. C. Peacock Litd.), Cyril Cohen 
e th con 4 ‘whieh 4 o ies 4 oe: call he harman. Geo. Cohen. Sons ‘ Co., Ltd.), Sir lan Stewart Richardson, Bt 
giderahbti . . - lirector, Readicut Wool Co td. and chairman, Votres Lid.j and Eugene 
mart tae eg FE. Hughes (managing directo Brunning (chairman. S. C. Peacock Lid.) . 
od ade , rest Benn Lid. and a director 
ing cupe ~~ of Benn Brothers Lid.) A. D. 
a - Marks will remain as managing Wilson and Mark oo. of John Partners She was formerly with 
anes ond crcetor and A. R. C. Fleming Pinder-Wilson & ha ve W. S. Crawford for five vears and 
rn Canate omes a director heen lected fu aa associate more recently has heen with 
M: Coop * * * members respective Lewitt-Himm 
en, ined §=FCB Miss Phyllis L. Garbutt, princips * * * * * 7 
in 19% fron of the Good Housekeeping Inst Price Gerres has dS. T. Ga Roger Smithetis has been 
pb A ue, has been appointed a memt land Advertising Scrvice Lid. as appointed editor of Sempkin 
- obieven of the committee to advise th ccoun Kecul ve He was pre Marshall's Books of the Month in 
lid where , British Standards Institution on th viously with Colman, Prentis & addition to his editorship of Books 
the had heen hang of qualty-standards of goods Varley and form wih Ff C to Come, the overseas book trade 
inal — mM s fC. Coose sold under the new D-scheme Pruchard, Wood & Partners monthly New advertisement man 
rover = “ * * * * * * ager for both is Max Williams of 
hare of a wom a a F. C. Pryor has been appointed Roger Smithell’s Editorial and 
group of brands of the Tho ' Be . pante » ag, oe Girecto nh executive director of Hazell Publishing Services 
Hedley company. He was formerly [i kiat of Ayrubhice Prinine a Watson & Viney Lid E- A. Cosp — : ¢ e 
with BETRO kK mired Trades an oly — > P ~= — ey — t “ar yan = — HA _— 
~ . - use ‘earce anc’ sive reco Ma at Auger é urner t rom 
| * 7 « on. D. Maclean Ballantine, pro of us subsidiary, S Printers Lid Max Ritson & Partners after four 
Howard Mergeas, ¥ jt dent prietor and editor of the Cumnoch * * * years as creative visualiser Robert 
' om e = ! , — a. _ Chron ° is the new vice geecidens R G. Dixon & Co., Lid., and Allan has joined the copy «aff of 
4 Pew or é He ae alge mye r , . Columbus Lid., manufacturers of Auger & Turner. He was previously 
neen cle ‘ ’ ~ A A. : vor B. - Evens, has beer quipment for the chamsation of with George Murray (Advertising) 
of dir aore o ’ . dy , re ippointed = editor of Municipa floor cleaning, have amalgamated lad. as a copy visualiser 
‘ Counal of Am ’ : 5 r . - I ngineering in succession to “oO On organisation. known as > * * * 
4 ae - A. cine a ’ ees J. Svtubwaten. . Columbus-Dixon Lid of which H. J. R. Bultz, Paignton’s enter 
on .. - »} *,- * Owen P. A. Evans has been tainments and publicity manager 
charrmanshiy pas James J. MeCaffrey bas been ippointed publicty manager. Kings will retire in October. He has held 
| = . - he Councils Dos e - ppointed media director of Hewut cou Lid. remain the agents the post since 1924 
: t ip annual my a - Yailvy Be nson & Mather Inc.. New * * * * * 7 
} Council th d ore | ted York For seven years space buyer J. Haydock, Mas & Fergusson Percy Cole, publicity and emer 
| Louls N. Brockway, ow it - t Young & Rubicam, he comes t director in charg media and tainments officer for Plymouth, was 
; presdem, Young x money } - ; new position after a yea search, has gon ” a short presented with a pen and propelling 
man of me oar np Anderson & Cains as media business trip to New York and penal by members of his staff to 
two fnew y Jirecto Chicago. He sailed on the Queen mark the completion of 40 years’ 
: jarnett, president, Leo Burnett * * Mary service with the Council 
— df a * — Peter Brunell Scott-Turner 4 a * - * m2 * * 
wewdent, ou ‘ ‘ Ming Assocs s lid ms b cted ins ° onica in =has Miss Kay Murphy, director and 
ys : pone rae “ oe fi _m mb f th ute of ned the typog cal depart general manager of the Lingua 
" ~ dc ae - om Sagem Ped B Public Relations, and Pa Pinder- nem of Chfford Bloxham 4& phone Institute Lid. and a past 
oes a i Poe Be - : 7 as chairman of the British Direct Mail 
» § cia Advertising Association, and Harris 


Nation Advertisers “ Kamlish, successor to Philip 


elected «vow Brighton Conference: Big Names —Pintneel oo pen ate’ 


of Odhams Press Lid, have been 


“Philip 1 Graham, pubis! “e - . , , 
he: ms " “ Among I irst Registrations prea oily ae ~y lie les 


chart } f ' ‘ . ‘ 
— : 8 ul Lee H. Bristol, p ' An important addition to the list ete as Miasius fom & ~~ — 
’ sto , om w ) speakers fo th Advertising gusson id) Col. seorge , 
— Fy ¥ =—ye es “er ' Assocation Conference at Brighton Warden (ma zg director OBITUARY 
commuttes s th Bishop of Chichester w hx Armstrong - Ward Lid.) Sir ‘ 
* * ne will cp h Saturday morning Patrick Gower (c} n, Chas. } A. G. Roberts 
Trevor Haines d ri nif th R nt it ‘ ‘ "| Ad The —_ ; ne : ~ onl ~ a o Reginald L + — The death occurred last Thursday 
. , seore : \ x TISS ‘ dy . 1s | Py - 
fora Lid, ; ng Included in the carly regstrations Press): Bernard Aloe (secretary dy F- = oe Ly 7 ba ote 
Funditor ted as sales 5 ove Conf n u Alan Newspaper Pp Associa oe < bm dit« °o illing's 
manager Whitw wth (directo Incorporated on). John Clarke Avestionnent He aie A ett Temes Wine a 
» * “ Society of British Advertisers) rer, Sur rial); George Lid 1916 and | hy S. 
H.W. Craddock (advertisement Gialowse, ¥a ia: SS. = ang went through 
Jack Griggs, ¢ tor of pul t nanag Champion Sparking Plug Miss Olive M. Hirst (joint many departments of the advertis , 
and advertising =f Amaciated = Co, Lid.) George A. Cooper (ad ng d Sells Lid.) ng agency aide of the business, bi 
British Pathe for the past cig vertisement —- manag lulton A. Remell London manager,  forine Production manager. space 
years, he signed fro he oe Press). Edward cs Hall (adve 0! Da P & Echo Ltd.) buyer. and finally editor of the 
pany. Good wishes f hus Tut sement manager, Daily Herald) MeCarthy sistamt adver Press Guide For the last 158 
were expressed on behalf of t! A. EF. Aylward (dircctor and « nwt Punch and ™onths he was hedridden. editing 
directors ind oh colleag ary David Allen & Sons Ltd) snir yonae Peter Cockburn- the Press Guide from his home with 
W. A. Fielder, genera BS Cc. L. Pounds (London advertis« Thorpe (adver manager in h courage under a great handi- 
* * . nem manage Midland = grour bt urope Newswees John H. cap 
NN. FP. Pabricias bos Giken uo Northeliffe Newspapers Miss Davenport (ads m director 
appointment of marketing cx Dorts Richardson  (adverimcmen Reac " As sion Lid.) L. A. Burnett 
troble toilet products, B h hirecto Norman Kark Put ‘ i t London i A. Burnett a director of 
Group Lid ind ow t ons). Miss G. G. Thomas id Jo ae Buch George Murray (Advertising) Ltd 
advertising and sales px f Samson Clark & ¢ ) William and Eastern died on Monday, aged $5 
these product He has Memory (advertusement nana ind) «Harris Mr. Burnett joined Pools Adver 
member of the board of the p News Chronicle) © m director, tising Service Ltd now George 
company for some years ~~ (sales director, Ultra Flectri ic Lid) Lid) Murray (Advertising) Ltd., in 1918, 
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* When advertising a product for 
home or family, your schedule can- ts AZIi fey - 
not be complete without WOMAN fA A 

AND HOME. It gives you top 


coverage and top selling power at a 
rate which makes it TOP VALUE 


= ______} AN A.P. PUBLICATION © PAGE RATE £540 


A. W. BURNETT, Advertisement Director, THE AMALGAMATED PRESS LTD, FARRINGDON STREET, LONDON, E.C4 
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Opportunity Knocks 


N the field of education for advertising, a spirit of adventure 

is in evidence an eagerness to experiment with new methods 

-of meeting the higher educational demands of a developing 
business. A notable example is the intensive course in advertising 
proyected at the Leicester College of Technology 

Advertising possesses plenty of competent executives and 
specialists, but, especially outside the advertising agency sphere, 
there is a sparsity of men and women with the obvious potential 

That this lack should be remedied is 
industry, which needs ever more efficient 
service, but for advertising. The status of advertising as a vocation 
will, in the years to come, be determined largely by the extent to 
which it can train individuals who can claim, on their personal 
merits, a high status in the businesses that employ them 

The aim of the Leicester course is to prepare selected candidates 
for of managerial responsibility Its demands are 
exacting, for it will last sixteen months, during which there will be 
three residential periods of four months each and other tutorials 

The project, explained in an address to the International 
Advertising Conference, is now approved and supported by all 
the principal advertising organisations. A number of leading 
advertisers and practitioners have promised their services as 
honorary lecturers. The College, which has an international 
reputation for the quality of its management courses, is ready to 
make available generous financial backing 


lor top management 


essential, not only for 


positions 


A pilot course could begin almost at once. Only one obstacle 
remains. Owing to lack of support 'rom employers in advertising 
and its allted industries, there are not enough candidates 

Reasons for this apparent lukewarmness may be twofold. It 
is probable that too few employers have even heard of the scheme 
Those who are aware of it probably hesitate to commit themselves 
to the expense involved, for although the proposed fees are not 
trainees would need special leave for about fourteen 
heir dependents if any, would 


cricessive 
weeks, during which they, and 
require maintenance 

Such hesitation could in many instances be overcome if 
employers could be brought to realise the value of the investment 
Already they support other types of management 
for advertising? The dividends, 
0” less 
given the project their blessing 


they are offered 
training Why not similar train 
in terms of efficiency, would be 
The advertising bodes that ha 
might well express their goodwill 
finanee, otherwise not available, to publicise it in the right quarters 
case inform the publishers three 
w which change of address is to 
os in full as well as new address 


@ Change of subscriber's address 


clear weeds in advance Of the issu 


take eflect. and include presen 


tangible form by providing the 
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To-morrow’s Topics 


Petrol blamed for 
selling price rises 


UBLISHERS may 
be faced with demands 
from wholesale and retail 
newsagents that selling prices 
of journals should be in- 
creased to off-set rising distri- 
bution costs 
The newsagents 
because they depend 
motor transport the 
raised price of petri 
a huge increase im c 


soon 


say that 
much on 

recently 
will mean 
sts." 


C. H. Neale, organising secre 
tary of the Natior Federation 
of Retail Newssgents, says 
“Money for these he vy commit 
ments has got to come from 
somewhere. The prices remaim 
the same, the margin ts very 
small, and we are scraping to 
make the least existence. Prices 
may have to be reviewed, but we 
have no desire t) make them 


unreasonable.” 


Increased cost of petrol—not 
to mention tyres and insura- 
ance has added fantastically to 
the load of publishers who dis 
tribute their own journals as well 
as to that of the newsagents. 

Consider some of the costs 
1 new 3) ecwt. van which cost 
£236 in 1939 is now priced at £793 

an increase of more than 230 
per cent. Running costs for this 
type of van compare 1939 
£496, 1952-—-£1,359, increase-—173 
per cent 

Only hope of a cak in the 
rising costs spiral is the promised 
reduction in the pace of news 
print. But it will take a big cut 
for all types of paper used by 


publishers to start 
a downward trend 


iything like 


The printed permanent record 
of last vear's International Adver- 
rising Conference romised to be 


published last autun is at the 
printers. When » it be out’ 
In May, the Adverti\ing Associa 
tion hopes Belo this year's 
Conference at Brighton? Doubt- 
ful 

-— — —_— 


‘Samples by air’: 
definition plan 


HE Universa! Postal Con- 
gress, to be ! on Brussels 
next month, w asked to 


consider proposals 


out forward 


by the International Chamber of 
Commerce 


Object of the LC.C. suggestions 
is to facilitate and speed up 
postal communications. While 


calling for the reduction of rates 
im certain cases, the proposals 
mainly stress the value of intro- 
ducing new facilities for users 
This action would have the effect 
of minimising objections to the 
level of the rates 

It will be urged that air mail 
be increasingly regarded as the 
normal means of dispatch and 
that transport by air without sur 
charge should be introduced 
generally. Widest possible adop- 
tion by Governments of an inter 
nationally accepted definition of 


‘samples without value” is also 
to be recommended 
el tall —_— 
Next month Dr. R. C. Geary 


head of the Central Office of 
Statistics in Dublin, will begin to 
prepare a report estimating the 
contribution of distribution to the 
national income, and providing 
an independent check on the 
estimates of national expenditure 
His findings will be based on 
confidential information provided 


by 50000 concerns engaged in 
the distribution of goods. This 
report will form the basis of a 


wide range of marketing informa 
tion shortly to be developed by 
marketing organisations about 
the Republic of Ireland 


Printers to hear 
P.R. proposal 


HEN the council of the 
British Federation of Master 

Printers meets this month it will 
hear a proposal from its public 
relations committee that future 
public relations policy should be 
directed to the creation among 
members of a bias in thought and 
action towards the improvement 
and ultimate perfection of the art 
of selling print 

The printers say there are un- 
mistakable signs of a return of 
the buyers’ market, and many 
peopie in the industry would like 
to see a revival in its power to 
sell and. as a preliminary a fe- 
newal of interest in the art of 
salesmanship 

It will be a little time before 
the committee's proposal can be 
developed, but there appears to 
be some enthusiasm for it. 


ROUND TABLE 


A.B.C. Figures 
July to Dec. 1951 


63,852 


CAMBRIDGESHIRE TIMES GROUP 


Copies 
Weekly 


Head Office : TIMES BUILDINGS, MARCH 


London Representative 
69 Fleet Street, E.C.4 


Northern Representative : ARNOLD ELLIS 
64 Cromford House, Manchester4 Tel. Blackfriars 6987 


Tel. March 23689 
W.H. WALMSLEY 
Tel. Centra! 9353 
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ADVERTISER'S WEEKLY 


PERFECTLY SUITED... 


in every way by VANITY FAIR, she 
finds its pages reflect her intelligent 
good taste in fashion and beauty, 
and in a way of life generally which 
comes from her above-average 
means. There are thousands 
like her, the younger, 
smarter women, who, for the 


very same reasons, regularly read 


Vanily Fair 
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Advertisement Rates: %, 


£125 @ page in black and white ; _ 
ae 


4 Ghee Gi Le bag jth 
THE NATIONAL MAGAZINE COMPANY LIMITED GROSVENOR GARDENS LONDON, 


£175 in colour 
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EDUCATION FOR ADVERTISING talked and dreamed Whiskof) for 


le week-end. And u will 


te before they forget 


“a 
. 7 = . The high standard generally 
eration “Whiskoff” eee ae 
tutors. Groups comprising 
’ ls who im most cases 
h id never me bet te worked 


er amicably and effectively 


The Editor of ** Advertiser's Weekly” 
Ihe atmosphere was that of a 
who present orver, d 
hagas = obser - g and busy family party 

describes a successful experiment What did the exercise achieve” 
My answer would be that u has 

~onduct ) C < 
¢ ed by the 1.1.P.A. given the students added con 
fidence in themselves, a sounder 
grasp of the problems involved 


WpTAans fifty of so young mer 4 Outdoor Publicity, and some the account execu as group in advertisement planning and 
ind women from advertis pecrmen print and film costings le ade outlined plan and creation, a@ greater awareness of 
ing agencies. Add four expert Realism was the keynote of campaign policy, t a pywrntes snags likely to be met. It has 
tutors, a firm but genial chair me course After a prelwminary visualiser, produc man, elab given many of them a chance to 
sk by the chairman, E Ward orated After cach syndicate do the other fellow’s job, for 
man, and a capable administra Burton, each tutor spoke on a report, the tutors had ir s pywriters t to r 
a f f we tu i« « ayia copywriters had to act as account 
tive organiser. House the party ypecific’ aspect of Campaign plan word of praise for ths, a gentle executives, visualisers as copy 
m one of England's stately S. Caplin on copy criticism § fk hat perhaps 4 writers, and so on. It has helped 
homes for a week-end Sustain Wadman on visualisa demonst Mr Wadman to remedy shortcomings arising 
et 86with imple food and ton and layout, H. A. B. Lee on f how he would ve visualised = from inexperience. For example 
drink Give the students a media and C. B. Bagg on produc the advertisement it will have taught that one can 
ty, hypothetical advertising cam sala a —— aoe thea Finally. the tut board put —— to wee advertising battles 
f pagn to plan and = present site ry saat” diueiaaies roan on their show | st over half - capt oe ot pon that 
Then let the experts show how sand - a of ™ aaa an hour they dev i a clear-cut, u Race gpm in wagner cen: $s 
tt night have tackled the x ad : sn Are. iBhly _comcentratcd ~ campaign “MpOFAR, 60 too sre domination 
| they mig panelled room, its vast open fire that would either t established 4nd concentration It should 
; project place, filled with blazing logs Whiskoff for k vw. as one have developed, too, the rare but 
l That, bald was the plan f urmounted by n Grinhing tutor confessed d the client precious capacity for group 
i » fascinating experiment in ad Gibbons carving, they argued Most of the students. | think leadership. 
\ ve ig education recently con sketched, wrote trial copy, and sccepted the tu i! reasoning he success of the course 
i d at Lyme Mall, Cheshire, by delved into Advertisers Annua but there were « joubters which ts beyond dispute, was due 
he education committee of the This went on, officially, unti! 10 i n very large measure to its ad 
Institut { Incorporated Pract: clock on the Saturday night, un nas IM presse most, Sa" mirable organisation, for which 
toners Ady ng officially. in some cases, unt ab we ourse “aS the utmost credit is due to 
‘ The aim of the experiment. in 1.40 am.! mendous husiasmm =f ~~ Ward Burton, as chairman of the 
the broadest sense, was to help On Sunday came the report tudents and t like LILPA Education Committee 
i studet t become bet stage, When the syndicates pre milly did they a rR wery hare and to H. A. Bawden, education 
coount executives, Copywriters sented their plans in turn f the hour f but they officer 
3 sualisers, production specialists 
? It was also intended to give then 
» ftoretaste of one thing they =) y ” ’ 
i rin do betore they can bec B CARRY a¥ IEW Is 
1 : fu qualified advertising pract 
i thoners Every successfu and OW LAUNCHED 
j fate for the LI PA. final exam N 4 4 
: ston must have satisfied the 
€ Nami hat he ts capable of  FIYHE illustration on this page the new contra 


wae S Reone § Campsign ws the rough produced by could be draw 
: Sun 1s task was the theme of the f Gi whereby the < 
to- ; y 
Kereise It was considered that the Jumor Section o pag tomer si has 18 


giving the students a job t Pubheity Club in their plan months to pay 
d s problem to work oul, 4 for the launching of a ficttous balance on HP 
i f P ed it, they would oe portable television set. terms. The second 
« than y istenin zt eelutes way is tk en th 
~ The plan has been worked out 
ne And so, everyone con : IV. set natu 
: . at six meetings held at intervals 
cerned now agrees, it proved - to the custome 
he . see during the last six months. (A 
1 he CNC TCISE itself was the proper renta 
7 eport on the preliminary plan 
stural and convement seque contract with 
ating are 
<¢ Institute's exhibition. wh ning — meetings — ed ; Om caavertability ‘ 
. presenic t 
J strates how a campaign February 28) —— ahs - purchase at some 
é sunch evolutionary new p each session were not only all stage.” 
duct —Whuisk off i crean f the departments of the agency At another mec 
, wn . > ) 
‘ ess shaving should yut also — memders of the ing the chairma 
planned handled by staff of the client ntroduced a leaf 
nodern y It Was assure 4 feature of the meetings bet advertisinga 
that th years Whisk ween chent and agency was the actual portable T.\ 
Campaign was Nearly complet« nterestt the agency insisted on set. The product P CARRY 
Success had been moderate 1 taking in the marketing policy Manager of ! j 2 EW) 
the second year, with a duces being adopted This added chent said at sami me ae - 
ppropriat 180.000) gains variety and interest to the pro that the set show OM HEEEEOED IAN Me eeemIENER senre cette 
£70,000) advertising was required ceedings because of the snags was not in fact a 
double sales The students that arose portable set b 
were asked to show how ‘ For example. the marketing merely a set whic 
campaign should be planned ! plan included arrangements for could be taken f ne place to this competitor need cause no 
t give reasons f the cles + hore purchase offer How nother and used w e there was alarm 
shOors he were pr fed w ou) p 4 scoted by the lecirice say ! rul not be 
; They wi € J viK would this be affeotec « ele 2 ‘ uld nc € The experiment is now ended: 
ither sketchy breakdow Government's ruling on the re used outside « picnic Ca View launched. FE 
; : ar ow is | 3 ve 
sales and with research finding striction of HP The problem The sales-manager added that *y ’ ‘ . saeeerea tate aty 
» consumer reactor Also f was taken to the client who said the print matter did not do credit OM WhO took part in plan 
the guidance were < here were wavs of maintaining to the product. and the account ung of the campaign is con 
dia ist A con res he offer. “The first way is to rent executive thougl the atmos vinced that. as a method of 
randum on outdoor ads 1 set to a custome unt one phere was th f a gadget The training, the venture has been 


sing. prepared by AE. Syhe hird of the cost is paid Then ecting the entry of thiy successful 
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To reach 
those who 
live on 
the land 


UP AND DOWN THE LAND, in every county, 
SPORT & COUNTRY has scores of readers, /arge 
acreage farmers for the most part, who noted the 
date of their own particular “show” long ago. 
Many will take pedigree cattle to the show-ring: 
their interest in stock rearing and breed records 
is unique. Many will attend to get up-to-date 
information on farm machinery and equipment: 
they are prodigious buyers of farm vehicles and 
equipment and all that it needs. 

To the vigilant exhibitor of tractors and implements, 
fuel and oil, fertilisers and feedstuffs and everything 
else the farmer buys, the appropriate number of 
SPORT & COUNTRY is a logical way to follow 
up and capitalize on a show-made advantage. 
It reaches the right man—and his family! It enjoys 
an uncommonly long life. It is not expensive 
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Bath & West, May 28-31 
NOTTINGHAM 


Issue of June Il 
Royal Counties, June 18-21 


Royal, July 1-4 


NEWTON AmBOT 


Issue of June 25 


| Preshow Number June 25 
Report Number July 9 
Great Yorkshire, July 8-10 


MARRCHATE 


Royal Welsh, July 23-25 


€ AERNARVON 


Issue of July 23 


Issue of Aug. 6 


Royal Lancs, September 3-6 Issue of Sept. 17 


PRESTON 
Dairy a October 21-24 Issue of Oct. 29 
LONDON 
rio as December 8 - 12 Issue of Dec. 24 
LONDON 


When stands are dismantled and banners taken 
down, SPORT & COUNTRY puts on record the 
highlights of the day. The prize-winners, person- 
alities, new equipment, new ideas... graphically 
and authoritatively. There is no better way, or 
surer way, of sending a follow-up message to a 
“show” audience, than through these “show” 
issues of SPORT & COUNTRY. For reservations 
please ‘phone Grahame Bishop at Temple Bar 5444, 


SPORT 
and 


COUNTRY 
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“GOOD 


Ty HY cannot the ( ouncil of 
Industrial Design and 
munscipal librarians get lo 


gether to series of 
exhibitions of print throughout 
the country’ The 
design of commercial 
should thereby be 
commerce benefit 
Ihe exhibitions of 
organised by the ¢ 
excellent, but 
they could with 
into 
the 


sumple work 


organise a 


standard of 
print 
raised and 
accordingly 
print 
ouncil now 


re are seen by 
too few people 
be taken 
dustrial town in 


Gsood crxamples of 


proht every in 


country 
hould he noluded jobs 

sums have beer 
cle ve y should be shown 


os well as the expensive work 


fy design 
1 should want to melude, f 
pl 1 booklet produced t 
ind Hepworth for Wolsey 
» tell the story of the Abbey 
Meadow Mills Ll eiester it 
would rate for " mon because 
was cconomeally produced 
tt so well designed that uo bears 
mMparisan with much rheore 


A AddddddAddsdddddadad 


PRINT? 


EXHIBITIONS 
WOULD BENEFIT COMMERCE 


sborate jobs cover % a leaded with capt n the very 
suede grcy flock board with an decorativ ta 
mbossed metal stuck on Margins are eX y generous 
caring « peture of a black though | am no 1 like the 
knight on horseback the subject trck of making t gutter margin 
f the book ws Black Koight dyes 10 ems and foredex ems, thus 
\ richer effect might have been reversing the trad al propor 
produced had al been tions. hi tends to uch the two 
nbossed on instead of being stuck facing pages from cach other in 
n. and the cost would not have stead of treating them «+s one unit 
¢n materially mereased The Exceptionally heay art paper is 
»oding is black Plastow Here used and imparts a han tsome feel 
s «a cover full imterest yet to the book 
lignified, and the cost of design 
must have been relatively low * ° * 
Fach of the fifteen double page One oF THE m convincing 


spreads carnes a fine photograph 


Walter Nurnberg, bled-off top 


ask your 


shots that has con 
domestic letterbox 


hrough my 
s beautifully 


ind two sides These are good | med by Charrin 8, the coal 
yhotographs of industrial pro vce Be “On! a“? day or ae 
esses because, while they are ifte 1 read in newspapers 
lramatically lighted, one can see nae | i sal oe eilban 
quite clearly what the factory - ppl erp palbees Phere orn 
f | wished came y short letter 
peratives are doing--as distinct 60. harrington, accompanied 
from the many factory pictures in eee eelour cllel ‘tobias 
ms sce in the photo offering the help their service 
grapher has cheated by producing department on vy free. on 
plenty of drama in soot and cach problems as drsughts, smoky 
whitewash but shirked the himneys, heating sliances and 
problem of really photographing hat rai supp . “ta . 
the process ; 

The text is 14 pt. Bembo 12 pts Nothing wha was said 
sbout selling coal 1 only the 
merest hint that ( harringtons 
could supply appliances if re 
quired, the accent was on the free 
service which could be accepted 
without obligation. A reply-paid 
postcard was enc ed Con 
gratulations on a f class job 
ind on being one the first to 
follow up the ( Unulisation 
Council's campaig n.my home 

. . town at any rate 
studio fitends os 
a 
Tut SNOB apPtal of a brochure 
(not a mere bookict) just pro 
duced by the Cunard Line is un 


about 


Geliot- 
VT hitinan 


LEADING SUPPLIERS 


TO THE LONDON STUDIOS 
OF ARTISTS’ MATERIALS 


Rodney 4560 and Rodney 6165 
= Crofton Road, London S.E.5 


doubted. The clever 
tful shades of 
Venetian red 


of gold with deliz 
green, 


/ } 


DAILY DELIVERY SERVICE 


soooooooroooeeeeeeee 


read trom { 


ombination 


and black, 


Wolsey booklet 
illustration from text 


Apa 10, 1952 


and a golden yellow cord te 
shows that no trouble has been 
spared And, indeed, this is a 


very pleasant book to look upon 
The illustrations in three colour 
wash and line are gay and sop 
histicated in that frothy Mayfair 
style established by fashion 
artists. Tipped on as a frontis 
piece is the Laura Knight circus 
scene which is in the Queen Mary 

The text is a little heavy 
handed, a trifle forced, as if the 
author had made a list of all the 
virtues of travelling Cunard and 
had ticked them off one by one 

* * * 

Orex Bausues, Lrp., produced 
a bright little folder distributed 
to the trade to stimulate the sale 


PRINT REVIEW 
by 


Brian Hilton 


of paint brushes before Easter 
It was vigorously done, but what 
1 cannot understand is why what 


is described as The Perfect 
Brush” costs but Is. 6d. in the 
one inch size, while for 2s. 10d 


“A good brush for 
a good job.” The perfect brush 
for me, every time 

Flock spraying was most 
cleverly used for the programme 
of the Manchester Publicity 
Association's Ladies’ Night. The 
fur trimmings on a woman's dress 
and muff and, inside, a posy of 
flowers, were flock-sprayed a de 
monstration of what can be done 


One gets only 


The programme, cut out round 
the woman, was silk-screened 
The resemblance between the 


cover design of the annual report 
of the Wednesbury Building 
Society for the year 1951 and that 
of the Cheltenham and Gilou 
cester Building Society for 1950 
is sO marked that the designer of 
the Cheltenham cover seems to 
have been awarded the sincerest 
form of flattery. But perhaps the 
same hand designed both, or 
perhaps there is a link between 
the two societies? 


Why is the margin set to separate 
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HIGHEST 
daily 


net sale in 
the world 


daily inch 
per thousand 
space rate 


Daily Mirror 
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TRANSPORTATION ADVERTISING —2 


Hi 
vert 
anal 


briefly traced 


charact tins of 


ming on and in Dh 


trams derive «ai 


characteristics of the medium, with particular reference to advertising on road passenger transport vehicles. 


vumply trom the job that these 
the 


vehicles do It is because 


vehicles 


perform so efhcien 


1: necessary public service that 
bus advertising ha such a 
and solid following 


ound 


immong advertisers 


Ever ad sing med 
las ’ ¢ ad ‘ 
grarmm at tthe rhe and 
Ne Purpose Skilful selec 
and mbination within 
rhits f the appropria ) 
he guiding fF KIp fn 
planning Bu act fiu 
peculial « ir acte s wi 
p ist | inderstood and 
ated if on to De exer 
# to the best advantage 
These. the writer believes 
‘ t haracteristics of modern 
q addy sing 
5 Penetrative powe 
Impact sustarned 
I tht -ct Sale 
\ al attractivenes 
combined « i and 
nent 
Phe xrbulit 
I ferstand wt h 
| me mu ualise 
‘ Khon Of id 
eng st t 
Huse t j vk ARK 
ac i vith ‘ 
tow “ ‘ 1 t 


moment 


buyer leaves his of er 


unt he 
Often a 
last one 
puts his 


purse 


pornt-of-sale is re 
bh 
us advertisemen 


seen before the shx 


hand into his wa 
Bus advertising has 


t« 


7 


Bus Advertising Possesses These 


Major Characteristics 


In the first of thie series of articles, the history of transportation advertising for the past 100) vears was 
1 advertising, outlines the 


article. contributed 


P ‘ , 
promotes actwr 


yective of all ady 


Although th 
sted are comn 


rsicle ind on 


or 


by 


advocate of 


FLEXIBILITY 


Bus advertising can offer : 
Complete national coverage. 


Area coverage without waste 


circulation. 
Local cove 
advertisers. 


rage 


for 


local 


Concentration on city and 


town areas. 


Mixed coverage of urban 
and rural areas. 


Hicies, if ps8 Mecessary 
fist thon, Decaus he 
peal is quile dill 
Interior sdvertise t 
sly w only be see 

MSSCNBCTS who co 
captive sudhence 

rdly help inless 
ading the advertiseme 
sce) othen wh t 
waiting until the bus 
Jestination This capt 
fee 8 a Very N ne 
iV iz yus 4 s all 


who 
during ‘ 
Statistics of 


nost Of the p 


ably eX-Ppassen 
Buses invar 


onmdit , 


1 


sssers- Dy 


vers 


vely infrequen ‘ 

passes by is the 
was in olden days 
frow v ige te ‘ 
way to the town 

advertisements upon 


transportation 


th a herr 
‘ - emporari 
| nate ' < 
i wn ! 
equency of the 
we reuses ‘ 
sy ¢ 
‘ shopping 
idve s 
ive sing pa 
weg ! i 
Both colou j novement 
‘ vct the are: therefore 
ecognised as ck ble elements 
in ad sing hum. Adver 
s are wi t pay higt 
es f periodica |s 
Necreise gre ngenuity to 
’ dle NOVEIN« 1 exhibition 
ds ind “ “ displays 
Exterior bus advertising also has 
these sought-for qualities, en 
hanced in the case of the former 
by tl « guy colours and 
XK ig colou combinations 
id ble by dern tech 
qu f advertisement produc 
t 
Flexrbility ‘ ips the 
gre ‘ practica vantage f 
bus dvertising Man idver 
s tak space percentage 
t tle ‘ { cles, Dut if 
wan i 1d choose 
could " If they 
“ ea ¢ townsman 
<y ca Mrate on the 
wr ¢ ‘ 1 fleets If 
rr " « town and 
corn the infec 
omp Vv Servic ‘ meet the 
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Compicte national coverage is 
ivailable, but if geographica 
selection is indicated, perhaps to 
support area sales campaigns 
bus advertising can give adver 
tisers what they want without 
waste circulation If. as is the 
case with many small advertisers 
it ws only desired to advertise 
vocally, the local bus fleet is the 
yovious choie, The very spaces 
themselves have a degree of 
flexibility in usage due to their 
different sizes and positions on 
the vehicles 

In some ways inside spaces are 
even more flexible in method of 
use than the outside spaces 
They lend = themselves for 
cXampie, very readily to a snap" 
campaign, as frequent changes of 
copy can be made on some fleets, 
even at weekly intervals. All the 
irts of colour printing can be 
used, even to the point of repro 
ducing in colour the article 
cdvertised, of its containe 


This flexibility, both of outside 


ind inside advertisements, en 
sures that there 1s no waste 
circulation Not only is the cost 


of transportation advertising low 
per unit, as will be shown in a 
subsequent article, but this avoid 
ince of waste makes it economical 
in the truest sense 

To the characteristics of bus 
advertising listed earlier pene 
trative power, sustained impact 
isual attractiveness and flexibility 

must be added one more 


economy 


vy soy ne centres, transportation adve rtising dominates the 


of numbers. The photograph shows buses 


Piccadilly 


Manchester 
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ADVERTISER'S WEEALY 


ry 
Wren THE OBJECTIVE is to introduce 
outstandingly good merchandise to a lively, responsive 
readership with discrimination aud purchasing 


1 “ ' —_ 
power — one of the first journals 


4A 


s 
, a to > * 
hat springs to the mind tf experience 
that spring ¢ Oo periencec ae 
advertisers is The SAE TCH ‘_ 
The Summer Fashion & Beauty 
Number — June 4— stands out as 
an opportunity for seasonal 
selling in an issue in which 
advertising and editorial columns 


are complementary. 


If 
nt Manag 
193 Strand, Lone 


wr $444 


Everyone whd3\anyone is seen in 


SKETCH 
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ADVERTISER S WEEKLY 


TRADE AND TECHNICAL ADVERTISING 


Trade Offered Design Help To Combat 


Public Prejudice Against Plastics 
Prejudice against certain plastics products was considered to be largely due to the fact that 


products had been wrongly used or not well designed. 


In an effort to allay this prejudice 


British Industrial Plastics offered to the trade moulders the services of a skilled designer. Thix 


N the period during and 

mmmediately alter the war 
plastic materials were im short 
supply, but consumer goods 
high demand The result 
perhaps a natural result was 
that plastic materials were 
often wrongly used and scant 


attention was paid to design 
This combination of cir 
stances, as might be expected 
led to positive pre 
judice agamst certain types of 


irticles 


um 
consumer 


plastic 
Fever ig this problem w 
CORT Se y the plastics mau 

g iwndust 4 solution 
t find Most 
mald t afford to ef 


necessarily ensure we technica 
eroellen f the design, sin 
few desianers outside the 
dustry have all = the 
know how at thei 
To help fill this gap. ¢ H 
Glassey director of 
the BLIP. Group, est shed in 
1 Product Design Unit and 
Mould Design Advisor Service 


nked with the exrnmting 


technica 


finger tips 


managing 


whict 
technica service department 
would offer 
without hligation on 
i 


advice freely and 
product 
vling. mou design. choice 
ate ' ind moulding te 


“ ce would ing 


w hrarle 


ing from A to 7 
The 
vices 


ve Ww 


oup's cust 


ar 
ing industry t { 


designed ar ! ilded 


ducts Secondly Ass 


DONALD MACBOMALD 


is the story of the launching of the Design Advisory Service and of how it ix being publicised. 


spective users Outside the indus 
try And, above all, to help 
ensure the correct use of Beetle 
moulding materials wherever 


they were employed 
Having established the service 


the next problem was to publ 

owe it The idea worked out by 
M W. Jude, BLP. Advertising 
Manager, and C. D. Notley Ad 
ertising Ltd, the agents, was to 


un a series Of announcements 


imjer the heading “Designer's 
Diary.” The campaign has three 
specific objectives: To feature the 
work of the Design Unit by 
showing indicative examples, wo 
stimulate interest in BLP 
materials and services by incor 


porating entirely new ideas in the 
examples shown, and to under 


line the need for expert technical 
sdvice and to educate readers in 
the correct use of the materials 


by providing technical 
explanations 


The first series consisted of six 


simple 


four<olou sdvertisements, cach 
of which featured some new idea 
volved by the Design Unit to 

< " 

e * . * 

° Designers Diary N° 3 

- 


(ADVERTISING) LIMITED 


terest prospec users A 
vatt m tap which would 
save time and <y on metal 
finishing a higt ur that is 
practical and hygenx as well as 
pleasamt to look at; a radio 
cabinet n whict wood and 
moulded plastic e skilfully 
combined to ¢& production 
coms 

Copy im cact ix 8 broken 
up into three ns, featuring 


the reasons for new product 
itself and its design; and the 
naterials in the BIP. range re 
commended to oulding the 
particular job \ brief para 
graph at the fo t each adver 
tisement tells ' s about the 
advisory service 

In selecting fia for this 
campaign, the “ct was to 


h business 
xecutives-— as 
within the 
get The list 
t up in four 


cover ndustry 
ind technical 
widely as 
limits of the Kk 
was therefore bu 
sections 

1 The Plastics jo 

by moulders 


rnals, read 


SESE ETE ee TT eee 


INDUSTRIAL ADVERTISING ? 


64A BRIDGE 5T., 
92 -FLeeT sT., & 


3. Tel, DEA 6622. 


“ €.¢.4. Tel. CEN 9909 


re . 


gel 
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Three of the advertisements put 


out by British Industrial Plastics 
to publicise their Design Advice 
Service are illustrated on this 
page. Each throws out a new 
idea and explains how the ser 
vice can help the trade to pro- 
duce etter products 
2. Design journals, to reach 
people closely interested in 
design 
3. The better business indus 
trial journals with a 


general circulation 
4. Technical and 
journals 
Results are difficult to assess 
Continued at foot of next page 
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How to sell Men’s Wear 
at Lower Selling Cost 


Vea spend a lot of money to get customers 


into the retailer’s shop. What happens then? 
The sales assistant’s recommendation or the 


store buyer's selective buying often decides 


the issue. 
It pays to getithese men on 
your side. Advertising in 
“Men's Wear" — their 
trade journal — costs 
little but may make a 
big difference in cost 
per sale! 


It’s not a campaign 
if it doesn’t include 


“MEN’S WEAR” 


THE WEEKLY RETAIL TRADE PAPER WITH THE LARGEST 
NET PAID CIRCULATION IN ITS FIELD 


HEAD OFFICE 

Kings Bourne House, 229 23! High Holborn, London, W.C.1. CHAncery ¢ 

BRANCH OFFICES 

Manchester: 10 Piccadilly Central 1806 Birmingham: |) (} Street 

Leeds: 4 Wormald Row. Albion Sireet 228134 Leicester: Phoeni ig Berridge § 
Glasgow 58 West Regent St Douglas 6481 Belfast: Ulster Bank Chambers 


Midland 4708 
t 26! 
28268 
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BRUSH TRUCKS 
food manufacturers 
World BRUSH 
being electrically driver 
there are no fumes to contaminate 
either in stock of 
n the manufacturing process 


FOOD MANUFACTURE 


17 Stratford Place, London, W.1 


MR EIEP TE 
FOOD MANUFACTURE Is one of the 
LEONARD HILL TECHNICAL GROUP 


to reach 
there ughor t the 
Vehicles 


raw sterials 


_ BUILDING DIGEST | 


MONTHLY 
i of 
on buikding 


review 
current thought 
problems 
availability of materials 
architectural trends, town 
planning and 


| housing 


municipal 


| BUILDING DIGEST 
is another 
publication ef the 


TECHNICAL GROUP 


MANUFACTURING CHEMIST 
fEXTULS ONOUSTRIES A Finees 
PAINT MANURACTURE 
WORLD ChOFS -sTOMICS 
roOO MANUFACTURE 
POTTERY aD Glass 
BUTLDOING DrOEST 
MUCE SnIFTES 
eres 
CHEMICAL AND PROCESS 
POINTER ING 


All published at 
17 Stratford Place, W.1 


Spectmen copies on requen 


Trade Paper Helped Buyer 


To Spend $5,000,000 


imong the services which trade papers are able to 
undertake on behalf of the industries they serve is 
that of introducing buyers to the right sources of 


supply. 


Very often buyers from overseas land in 


this country with a copy of a trade paper as their 
only guide to the market and meke straight for the 


paper's office for a 


istance. 


In his monthly perusal 


of the trade press, SCRUTINEER has come across 
an outstanding example, in which a journal helped an 
imerican buyer to spend § million dollars in Britain, 


\ TIRADE paper has been 
4% helping an Americ 


an 
buver to spend million dol 
lars om Britain by 
hin to relevant 
supply It is International 
which, as I 
in January 
lished 


every quarter 


introducing 


sources ol 


C utler mentioned 
is now being pub 
than 
the ultemate ain 
being to make it a monthly 
The story of the 
’ dollars 


t sue 


more trequently 


man with the 
spend 
The buy 
Hernstein vice 
the National S 

wh, and he can 


witt 1s ctor 


TRADE OFFERED 
DESIGN HELP 
Continued from page 66 


miy one ears operator 


sceepla 
slready 


eceived fror 


products ustrated 


sements, although 
viain in the copy th 


n fact, h 


the goods 
Shefheid 
" news 
x Ame 
Silver ¢ 
sstu 


ree 
Shetheld 


igait 


c biggest 
1 Shetheld 


the paper 


subseribers 
{ by the 
s them 
of its dis 
problems 

w displays 
nmongers 
with 


{ree 


work 
deserves 

Their 

winners 


mvona 


display 


t some of 


journal 
whole 


he implica 

cturers and 

indesi th < 
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Wulacture 


indted 
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Are your 
Products 
used on 


board Ships? 


A regular advertisement in 
“The Chief Steward and 
Ship Stores Gazette” will 
ensure that your product is 
brought to the 
Vietaalling 
ents and 
Merchants 


notice of 
Superintend 


Ship Store 


“The Chief Steward,” now 
in its forty second year of 


publication, is the only 


paper of its kind published 
to interest the Catering and 
Porchasing departments of 
Shipping Companies 


Sell to the 
Shipping Companies 
For particulars regarding 


advertising rates and space 
available write to 


CHIEF STEWARD AND 
SHIP STORES GAZETTE 
26-28 BILLITER STREET 
LONDON E.C.3 
Royal 5322 


FOR OIL COLOURS 
WATER COLOURS 
POSTER COLOURS 


GEORGE BOWNEY & CO LTD 


10 PERCY STREET © LONDON * WI 
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offered, not merely ose whose 
manuf ers have taf » paid 
for spac 

The numbe f whwolesalers 
AnowT { he ndu gine nis 
practice is dmittedly, very 


> cases 
neen 


thougt completely epuladie 
among ne g names 7 the 
trade That, however, does not 
make it premature to comment 
Manufacturers already endure 
enough pelly e¢dtortions n the 
form of doubtfu advertising 
propositions and this threat ol 
their extension to include cata 
logues cannot be exposed too 
soon 
* . * 

Corset? and Underwear, the 

journal which instituted the first 


Nationa Corset Week he'd 
from March 17 to 22), warned 
retailers in its March issue to do 
everything in their power to 
prevent the public from getting 
the mmpression that the Week 
was just a stunt—a time during 
which assistants were being 
especially p easant just for the 
sake of the oocasion The editor 
wrote There is bound to be a 
temptation to sit back with a 
sigh of satssfaction when the 
week has passed To rest on 
one’s laurels, as it were, and say 
"Well, that was a good job we 
done his would be fata t 


would be refusing good business 


Corset Week will take some time 
to “wear off the delayed action 
effect on the public—and, there 


fore, new clients will be arriving 
as ‘late-comers. Apart from this 


new clients, having received satis 


factory service during the Week 

itself, will be coming Dack again 
to muke further inquiries 
> al > 

I GATHER PROM the Shoe and 

Leather News that television 1s 

being held responsible fo new 


demand for “at home” footwear 
The long hours soent usually in 
the home living and with 
friends as well as family present 
has provided a golden oppor 
tunity for the trade to promote 
its products 
Writing on this 
journal, Eleanor M. Rutty says 
there is certainly nothing very 
new in the idea of changing one’s 
clothes to something soft and 


room 


trend in the 


comfortable for an evening at 
home 
We all of us have done this 


r- 


HOME 
| CORSETRY 
SALES TREND 


Published by “Corsetry and 


estimmat 


Underwear 


eine 


nade 
how 


ss fave 
d shoes 
Mo something 
designed for t 
just aS pretty 
ot our 


suen 


is the evised thinking on the 
par: of a few manufacturers and 
- igners which has Deen 
giving the slipper 


business a greatly extended se 


ng sason 


» > * 

ANOTHER PRODUCT WHICH has 
heen boosted recently by tele 
vision is the string vest Men's 
Wear reports that quite a spate 
of inquiries has followed pub 
icity for the garment in a pro 
granwne ) the series entitled 
The lamits of human endur 
anec 

The garments, which are 
hand-knitted, have successfully 
passed extensive tests with Ser 
vice personne!, merchant seamen 
and policemen in moorland dis 
tricts They were advocated to 
TV viewers as ideal for keeping 
the body warn The makers of 
the vests told Men's Wear that 
the demand from wholesale 


houses which followed was attr 
buted 


the television programme 


in several cases directly to 


* * * 
tHatr children play 
iilustrated im a 
feature in the Export Review of 
Drug and Chemical 
which focussed atten 
time and thought 
that British manufacturers have 
devoted to the design and manu 
facture of products which have a 
definite “child appea 
Among the ranges of some 
twenty-five manufacturers, with 
special packs and display 
which are described, 
are hot water “bottles” in the 
shape of teddy bears, terrier 
puppies and spaniels 
One firm packs its Noah's Ark 
and Cottage series of novelly hot 


litt PART 


ss CUSIOMmers Is 


the British 
Industries 


tron on tne 


thes 


miaterbtl, 


water bottles’ in cardboard 
cartons that make up into smail 
but attractive models, and an 


other 1s ordinary 


shape 


narketing 
‘bottles with 
designs depicting nursery scenes 
the original drawings for which 


surtace 


were prepared by Mrs. Kathleen 
Burrell who is well-known for 
her illustrations in children’s 
books 


this novel graph shows the 
for a 12-month period 
; 


LL “aS 
Tl isi 


; 
volume 


mbhol 
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Bright ideas with ACROGLOW 


permanent fluorescent 


Our business revolves around ideas. 
Where the advertising does its most 
important job, right in the shop, your display must be the ane brighter 
than the rest. 

With “Acroglow” Patent Showcards, we believe we have an answer. 
They glow. They gleam. They compel attention and do not fade with 
time. And they sell. That is why Horlicks, and other top advertisers, 
have ued them throughout the country. Like to see one? Just let us 
know by letter or ‘phone : we know you will be interested. 


7 


( Point of purchase pushes it home! 


N 


5 Dyers’ Buildings, Holborn, London EC1 "Phone: CHAncery 5654/5 
eh Mew 


ACRO Marketing Limited 


Dusplay Diession of Omega Plastics Lanured 


A reliable medium for 
HOME & EXPORT 
Advertising, reaching the 
firms that matter and read by 
Executives in all Branches of 


the METAL and its Allied 
Industries. 
Twice Weekly. 


Tuesdays & Fridays. 


fcimen corr 
smpow #raquest 


Mechanieal World 


AND ENCINEERING RECORD 


The perfect. medium for a direct message from 
manufacturer to user in the Engineering Industry, 
this popular technical journal, in its new monthly 
form, finds its way to the desk of the practising 
engineer 

Send for free specimen copy and rate card 


uw EMMOTT A COMPANY LIMITED 
21 BEDFORD STREET, LONDON, W.C.2 
i] MANCHESTER OFFICE. 3) KING STREET WEST, MANCHESTER 3 
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EXPORT ADVERTISING AND MARKETING 


Five Factors That Affect Adaptation 


Of Ad 


. For Different Markets 


By H. DESCHAMPSNEL Fs, 
Head of the Overseas Department, F. C. Pritchard, Wood and Partners Ltd. 


N theory any efficrent distri 

buting organisation can put 
let us Say, a packet of soap in 
every grocers 
country in twenty-ltour 
Modern methods of commun: 
cation and transport have mace 
distribution mostly a matter of 
efficient routine 

Disregarding astificral physica 
barriers like import lioences and 
lack of sterling, any British | 
duct can be offered for sale 
any country of the world witt 
more than routine difficulties 

In the same way the distri! 
tion of advertising material by a 
advertising 
of medium is largely a matter 
routine. It js quite simple to take 
space im any Magazine 
in the world, send out the blocks 
and go through the normal pro 
checking 
The same apples to commercia 
radio, cinema advertising, poste 
direct mail and so on 

But what we can never ck 
mechanically is to fill the space 
Whilst one may do everything 
possible to ensure that a product 
is available to a consumer, this 
will not ensure that he (or she) 
will buy that particular product 

Hence what really counts in all 
selling and marketing overseas is 


shop im the 
hours 


agency to any hind 


paper oF 


cess of accounts, etc 


the ability to persuade the poten 
tial purchaser to your way of 
thinking, in whichever couniry f 
the world u is desired to sel 

lt ws necessary, therefore st 
of all to know a great deal at 
the country im question ! 
geography of a market ts 
tat for example, in the no 
of climate You cannot ad 
Mackintoshs im dry weather 
you will need to know wt 


Kenya, which is 


necessarily at the 


rains in, say 
sari 
it does in Great Britain 
This question of climat 
be quite 4 firm 
laches and gentiemen’s kouw 
in South Africa, found thar tt 
advertising Was appearing int! 
South African summer (wt 
during our winter) and wanted 
know why. In point of fac 
Johannesburg in the sum 


Advertising and 


in Switserland ? 


nvolved 


although the days are hot, the 
nights are often cold, and both 
men and women have the habit of 
slipping on a cardigan or pullover 
n the evenings It is not, there 
fore, wrong to talk about kn 
wear in the South 


surminer in 

The economic position of a 
narket affects the advertising 
ippeal in many ways. The same 
ippeal cannot be used to a simple 
agricultural set of people as to a 
highly industrialised and sophist 
caled market One must speak 
differently to the peasants im 
France and to the workers in 
Detrom because = ther 
desires and aspirations are w 
very dissumilar 

Since markets are people, the 
social aspect of @ market is all 
important’ to advertising copy 
The desires of a Moslem in Pak 
stan are not the same as those of 


hopes 


1 European who works there 
French German and = Italian 
Swiss have different characteris 
tics and to each a product may 


well have a slightly different 
basic appeal 

Of course the means of carry 
ng the advertising message to the 
potential consumer vary from 
narket to market A newspaper 
n Australia ws very much like 
one in Norway (except for the 
language). But a newspaper in 
the Belgian Congo is not at all 
he same kind of thing, and copy 
which ts suitable for the Congo 
would be valueless in Australia 


or Norway teven when trans 
lated) A radio script for the 
fairly illiterate people of Guate 


mala would not have a very sym 
pathetic audience in New 
Zealand A poster popular 
among the natives in Accra 
would look very odd indeed on a 
hoarding in Copenhagen 


Appeal Must 

Fit The Medium 

It is necessary for overseas ad 
vertising appeals to be written 
ind produced to fit exactly the 
media in which they are to 
appear 


I remember seeing an advertis 


ing film which had been made in 
England show! } @ MNative 
cinema sin Tang oyika The 


Africans were entranced by what 
they saw, but as they had never 
seen London, the: own attention 
was devoted to the London scenes, 


and the fact thal t was a pro- 
duct being advertised entirely 
escaped them 

Iwo of the st unportant 


factors im overs reative adver 
tising are language and illustra 
non. Some languages are mich in 
words and shad of meaning 
Some can take up European 
words and reproduce ther mean 
ing exactly, wh thers call for 
the use of only | very simplest 
words And in untnes which 
have been larg mussionary 
educated, it 1s important to use 
only words which appear im the 
Bible. It as generally umpossible 
to write yokes and anecdotes in 
other tongues, particularly what 
one may call “native” languages, 
whilst so offen our expressions 
are quite meaningless locally. 
People in Europ Say “an 
elephant never forgets,” but an 
African never isociates an 
elephant with memory at all 

It follows, therefore, that to 


write advertising copy in a 
different language is not 
merely a question of  trans- 
lation. tt should be a case of 


taking the ideas cxpressed in the 
original copy and re-writing them 
in the new language There is 
the well-known story of the 
Indian sc had to translate 
cighty degrees in the shade” and 
who turned it , 


he wh 


eighty men 
sitting under a tree.” Writing 
copy is a high specialised art 
and only a cop)\writer in the 
actual country ca do it com 


petently It is 
for example, tha 
exact shades of 
English advertis 
where the Eng 
a8 We speak jt 
of the Argentiu 
as that of Spain 
The question 
also difficult ov« 
to show if any 
picture 


in this way, 
u can get the 
ining imto an 
t om Canada 
not entirely 
is the Spanish 
»ot the same 


uStrations is 
Obviously, 
'verlisement a 
which docs not fit the 


jocal scene greatly lessens its 
value Who, indeed, would 
expect to See a person wrapped 
up in a thick overcoat, gloves and 
scarf appearing in an advertise- 
ment in Jamaica? 

If local drawings are to be 
used, the greatest care must de 
taken to see that they are abso- 
lutely correct. How often has 
there been put out a drawing of 
a Swedish street with the traffic 
on the night hand side of the 
road, whereas Sweden is one of 
the few Continental countres 
which drives on the left, as we do 
One is well advised, in my 
opimion, to have drawings checked 
by a local man if they are not 
drawn locally. This also applies 
to captions You can imagine 
the result of labelling a street in 


“Any good basic selling idea is 
likely to succeed on a world- 
wide scale,” says the author. 
But difficulty arises, he contin- 
ues, in the adaptation of this 
idea so that it can appear ia 
advertisements in the various 
countries. 

These are some of the con- 
siderations to be kept in mind: 
@ Geography of the market. 
@ Economic situation in the 

market. 
@ Degree of social develop- 


ment of people to be 
reached. 


Type and level of media 
available. 
Word variety available in 
the inte which 
the advertisement is to be 
translated. 


Rio de Janeiro as one in Monte 
video, and yet it is casy enough 
to do so if you have never been 
to either place. Local prejudices 


and religious customs are all 
important when drawings are 
done. There was one famous 


occasion when the picture of 
some woman in a native adver- 
tisement nearly resulted in the 
advertiser being had up for pub- 
lishing indécent literature, yet it 
was so innocently done 

The most common job for 
most of us, however, is adapting 
advertisements which have been 
used at home, for overseas 
markets, particularly as any good 
basic selling idea is likely to 
succeed on a world-wide scale be- 
cause all human beings are funda- 
mentally the same The main 
selling points of an advertisement 
are generally retained; it is the 

Continued on page 73 


is the leading and largest adver- 
tising organisation with 50 branch offices. 
General information and 
exact estimates are supplied free and 
without obligation to you. 
Write to our fully equipped 
Foreign Department, 
3 Av. Benjamin-Constant. Lausanne 
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For up-to-date, first-hand, 
information on South Africa 


* Noal 


NEWSPAPERS LTD 


24 Holborn, London, E.C.!. Tel. HOLborn 4144 


Cape Town: CAPE TIMES 


——_ 
CAPE TIMES WEEK-END MAGAZINE It’s a question of 
Durban : NATAL MERCURY sgt 
SOUTH AFRICAN WOMAN'S WEEKLY great concern to you— 
Johannesburg: RAND DAILY MAIL 
National : SUNDAY TIMES east to all of Great Britain. For your 
SUNDAY EXPRESS & HOME JOURNAL Lo economic strength depends in- 
SPOTLIGHT MAGAZINE creasingly on your capacity to trade 
DIE LANDSTEM with other free nations 


(Weekly Afrikaans newspaper) If you are looking for new American 
business—or for ways and means to 
increase your present exports to 
this country —the Haire Specialized 
Trade Magazines are in a position 
to help you. Here you can obtain 


In AMSTERDAM mda ion 


+ PRA eee 


Ree CRAM 


ont  o 


: 
3 
: 
: 


CHILDREN'S the advice and counsel of editors 
; ‘ Py with broad experience in their mer- 
Today, such aid will prove more 
valuable than ever before 


. , Write for full market intormation— 
or call on ovr British representative: 


LUGGAGE ond 
LEATHER sone Mr. Will Kitchen, Jr. 


ie ail 


131 Fleet Street, London, E. C. 4 


Telephone: 


1 family out of every 3 Central 1960 


HET PARGOL | P25 lath - 


HOLLAND'S LEADING INDEPENDENT 
NAT.ONAL DAILY 


Gees es OO SN SS A eS OS 
~— 


Amsterdam 90 


Subscribers $ Rest or Holland 50.000 { 140.000 HAIRE SPECIALIZED =~ 
‘ ) oe a c 
Landon Othe TRADE MAGAZINES ~~ 


FRANK L. CRANE 
CENTRAL 2811 69 FLEETST. E.C. 4 


1170 BROADWAY - NEW YORK |. NEW YORK-U.S._A 
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hater 


ADVERTISERS WEEALY 


What“ HOLLAND'S 
BIGGEST NEWSPAPER ” 
means to the Advertiser 


It means firstly 285,000 prepaying subscribers 
sales daily through the 
readership, 
of about 700,000 people over 
of the subscribers have 
paper for at least six years, 


plus several thousand 
bookstalls—a 
on circulation 


totai 


16 years of age 70 
been reading the 
many much longer 

Only 16 of 
are in the lowest 


includes 32 
Our represer tatives 
further 
biggest newspaper 


Het Vrije Volk 


U.K. Representatives 


14 Cockspur Street, London, $.W.| 


Telephone 


Het Vrije Volk's *’ 
income 
of the whole Dutch population 


facts and figures about our country and 


including pass- 


subscribers 
category which 


will gladly give you 


Joshua B. Powers Ltd., 


WHI 3366 


Bérlingske 
Tidende 
the Leading daily 


Exclusively represented by 


JOSHUA B. POWERS LTD. 
14 Cockspur Street, London. 5 Ww 1 


EXHIBITION STANDS | 
DISPLAYS 


SERVICING 
SILK SCREEN PRINTING 


MERCURY 


DISPLAYS LTD 


245 VAUXHALL BRIDGE ROAD 
LONDON: S Wot TEL WiC OFID5 
WORKS FULHAM 


‘\ 


MORGON-TIDNINGER 
Stockholm 


The Leading Labour 


paper in 


SWEDEN 


NET CIRCULATION 


Weekdays 


51,600 


Sundays 


110,400 


ids. for West ‘Africa 


Appeal Must Be Simple And 


Direct. Never Ambiguous 


BY PETER RIPPER, 


Senior Copywriter-Visualiser, Export Advertising Service Ltd. 


Iten reported, 


ELL wor 
but none the less magical 
n 


its effect is t copywriter s 


device. whe the tacts from 
the chent, and all the angles 
from the account executive fail 


to wring one creative response 
from the tortured wnagination, 


take a fresh sheet of paper and 
start Dear Mother.” Then 
tell mother all out it in the 
words she wo like to hear, 
our advertisement will write 
itself 

Mother and | did fine until J 

h “ ng a sements tor 
West Africa 

Dear Man I wrote expec 
intiy at U t | the paper 
But nothing happened' 

You would ynsider very 

ple a copyw who did not 
know wha , to his own 


wered I did 
say to mine 
areful applica 
tears finding 


know wha 

It has taken muct 
ton and not a few 
ut 

One of the first things I got 
know about her was that although 
n Nigeria she does quite a bit of 
reet trading she does very little 


her > 
shopping The 


Mare experts 


hat and e by far the more 
portant read { advertise 
Ihen | discovered that, al 
though the African mind may be 
s little less complicated and less 
sophisticated than our own, jt is 
very much more eral and, per 
haps, quite a dea) shrewder 
Many years ago a visualiser 


ispired a poster for a brand of 
Since if Was 
vended for West Africa he 
pictured a we dressed, happy 
oking West African at table, 
h three large 


Mout to engage w 


ind appetising hards on his 
plate Above a somewhat 
wreased scale d in associa 
”n with ame style 
ippeared a st ft the pack 
aun of pilchard pen and re 
Vealing $s con three juicy 
fist 

The poster w in immediate 
suceess Following at once on 


{ts appearance came a great 
demand for randed line 
Sales leapt, Bu ) afterwards 
ve OY of the Keepers turned 


fisma ! f 1 brief inter 
val the cust were bringing 
the goods back with a bitter 

Plaint 

To unders j we situation 
Properly one Must appreciate that 
he unit of sa West African 
street ark small in 
deed Matches cv\ample, are 
fr sold t irchase 


four or five single matches at a 
plus af appropriate portion 
{ the box to strike them on. In 
he case of the piichards, the 
whole tns 
would themselves be im business 
acting as muiddie-men for the 
street traders who would eventu 
ally dispose of the fish singly, or 
perhaps even half at a time 

Now the middle-men studied 
the new poster and were con 
siderably impressed by it For, 
behold, here was great and un 


tine 


stores customers tor 


usual opportunit Here, by 
simple arithmetic were pilchards 
stk to the can three on the plate 


and still three left in the opened 

So the visualiser must acquire 
the habit of rejecting any idea 
which contains even the most jm 
probable and far fetched possibi 
lity of ambiguity. He does not 
write, “Come to Blank’s for your 
Christmas Gifts” unless he wishes 
Blank’s to be besieged by an 
eager crowd, happily awaiting the 
distribution of Christmas boxes 
gratis. He learns, with sorrow, 
that his best loved attempts at 
humour will be neither under 
stood nor appreciated, that his 
Most treasured essays in pictorial 


FICE MANAGER | ME 


SMARTNESS LEADS 
TO SUCCESS... ~ as F 


Blue Gillet 
Blades <& 


Specially designed for the African 


press, this &--in. dic. is a carefully 

msidered solution to the pro 
hlem of selling not only blades 
hut shaving, too n a market 


where the desire for personal ad 
r sometimes exceeds the 

ng of how it may be 
attained 
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1 398? 


ymbolism will be without mean 
f 


ing. and that he must never fail to 
call a spade a spade and a lilting 
perfume 4 nice strong sme 

Ther ¢ other 


avorded by 


snags not to be 
avoiding ambiguity 
knew because 
West Africa 
pose anything was amrss 
sdvertisement which de 
uring Deer from a 

n his r right hand 

ng a brimming giass 
with his left? Yet 


here, for 


less they 
been 
th 


rave error 
gcria, to 
eft hand 

to offer deliberate msult 
But for all the many pitfalls, the 
Tropical African market should 
be the copywriter’s paradise. For 
in many rural areas yna! 


ADAPTING 


profess 


ADVERTISER'S WEEALY 


readers” 


nae cok oe AHLEN & AKERLUNDS FORLAG 
and they read from beginning to 
COVER SWEDEN 


end, editorial and advertisements, 
THROUCH 


every word’ 


In essence 
markets 
simplicity 
be more readily 

In Sweden A & A magazines have 
a combined net sale of 1,711,827 
copies—78", of the total number 
of homes (2,174,379). 


visualising for these 
directness and 
qualities which will 
appreciated than 
shckness. It ts 
important to ex 
flash of a clever 
headline, as it 18 to make sure 
that the whole advertisement will 
be understood, with clarity, after 
the thorough and painstaking 
reading it will enjoy Above all 
it 1s essential to avoid, both in the 
copy and, in particular, in the 
ilustrations, anything that might 
lead the reader to suppose that he 
is either laughed at or patronised 


requires 


any amount of 
by no Means so 
plain all im the 


ADS. FOR DIFFERENT MARKETS 


Continued from page 70 


presented that varies 


here 


believe 


illustrat 
what is, I 
example of an 
being put into 
which in this 
Malaya 

s the 
because 
children 
the same 
Over 


two ons 


can see 
4 Classic 
original 

market 

case happened to be 
he appeal, in essence 
same in both cases 
mothers who give their 
Farex do so for roughly 
reasons in both countries 


From 15 Hts... 


till all 20 milk 
teeth are through 


wubed tetaberved | 


PAREN sw 


so 9 i 


made 


dlustrations ¢ 


Subtle alterations 
heading. copy and 
fit thy relish ad. above 


“M ilava 


are 


for co 
(right) 


sumptio n 
seas the half-t 
placed by 
principa 


one n is peen te 
drawing 
standard 


$s wo 


a second line 


Hevause 


t for a more un-sophist 
overseas market it has been 
and 


cated 


claborated to clarify i 


G. F. KRUSE 
LTD. 


Fade wetoe o 
37 SPRING STREET Ww. 2. 


copy has been shortened and 
simplified 
Thirdly, the name-block has 
been greatly enlarged for the 
overseas version, because people 
in @ native market lke Malaya, 
buy much more on the name 
They may not necessarily be able 
to read it, of pronounce it, but 
they can recognise what it looks 
like, and will point to the package 
in a store which contains #t. For 
the same reason, the pack should 
nearly always be shown: people 
will buy merely by pointing to 
it A picture of the pack has 


22 CHENIES STREET-W-C'l 


Id. for 833 Readers 


been omitted from this overseas 
version only because the pack 
design was being changed 


That Is the cost of advertising in 
the “Bolton Standard’’ 
A local weekly enhances 
the advertising value of the 
product advertised 


From when 
your baby | (ome cannot do better 


| reserve space for their clients 
weighs 15 Ibs 


@ Luton 

@ OUNSTABLF 
@ WiTChIN 

@ LETCHWORTH 
@ STEVENAGE 
@ BALDOCK 


AYLESBURY 
than nd 


| 80,000 readers weekly for 8 -s.c.i. 
| BOLTON STANDARD 


the town's favourite weekly newspaper 


until all 
20 milk teeth 


Some of the important 
Industrial & Agricultural 
centres covered by the 


HOME COUNTIES 
HEWSPAPERS GROUP 


of eleven individual 
LOCAL newspapers 


circulating throughout 
BEDS. HERTS. & fucks. 


= 45 /~ 


Rate Cards for individual 
popers on application 


SILK SCREEN 
PRINTING 


mesma STUDIOS SIGNS & DISPLAYS LID 
SO5TOR ROAD HANWELL Ww? 


fa, ene 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 

STUDIOS, LIMITED 

72a Plough Rd., Battersea, S.W I! 
Tel. Nos. Battersea 5300 & 4886 


Giants? 


Photographic enlargements tell 
the story more effectively than words 
Ask for details 


Autotype, Brownlow Rd, W 1}. Ealing 269! 3 


FAREX 


Represented in London by 
WILL KITCHEN, jr. LTD. 
131 Fleet Street, EC.4 Central 1960 


ADVERTISING PAYS IN 


SET 


THE MANAGEMENT JOURNAL 
with over 


15,000 


Phone 
Advertisement Monoger 


Luton $050 
C. W. Gilder 
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ADVERTISERS WEEKLY 


(TVO-DAY one of the best known 

figures in European advertis 
ng celebrates his 65th birthday 
He s G Erc Bouwmeester 
president of Amsterdam's adver 


i) 


Mainly Personal— 


tring club, the Forty Club, first 
president of 
the Inter 


mationai 


years here and three in Sweden, he 
has many times represented hu 
country on international congresses 
I have no doutt that many who met 
him at our International Advertis 
ing Convention last year would lke 
to write and congratulate him. His 
proves address ss: Beeklaan 514 
he Hague 


o * * 


RECENT broadcasts and tclecasis 
in which he has appeared have madc 
it clear that the advertising profes 
son has m its midst a bird-lore 
expert of real distinction He 
Guy Mowuntfort, a director 
Mather and Crowther 

He ws now engaged, together with 
a leading American ornithologist and 
bird artist, in producing what is 
likely to be a standard work on the 
birds of Europe-—Europe west of 
the Iron Curtain, that is, for the 
Russians, though they are appar 
ently doing important work in 
ornithology, will not co-operate 

Mr. Mountfort is hon. sceretary 
of the British Ornithologists’ Union 
the senior scientific body in this 
field, and bis work is sufficiently 
well known internationally to have 
been recognised by the award of a 
medal for bird tiology by the 
Société d'Acclimation. He also 
a Fellow of the Zoological Society 


* * * 


TALKING of scientific matters, I 
have just heard from Maxwell 
Foster, who used to run a studio of 


tising 
cCiutlon 


(). Eric Bouwmeest« 


manager in Molland 
before becoming a director « 
wm Holland. His car 
Philips in 191! 
became connected with the 
Cigaretic Co makers of 
Blanche” cigarette Now he 
his own a8 a advertinumng 
ond sales promotion capert 
if variety of interests and th 
company of youngwters helps to 
keep a man young, Mr. Bouwmeesicr 
should live to a hundred. For som 
years he has been an enthusiast 
worker for the Scoul movement 
ran his Own sea troop for a whik 
and is now a district Commissioner 
He is a foothall referee; sails and 
fishes; and plays bridge, canasta 
and skittles 
A noted 


consult 


linguist, who spent 2} 


This postulate can be justified in advertising only 
when quantity is allied to quality. 


THE UNIVERSE, with net weekly sales 
exceeding 23B° ,<dO@ copies, is a ‘quality’ 
publication, This ensures maximum advertising 


returns from a satisfied readership 


The Universe 


LONDON 


Buy in the right market 
and get quality, quantity 
& results at 40 - pers ¢ in 


Eca4 


FIELD MOUSE BRBEAMS BUILDINGS 


Avenue 
return to adver- 
scted for years 

radio, and in 


that name in Shaftesbury 
and who plans 
tising after having 
on the stage, for th 
some fifty films 

Archaeology 
pursux of i 
m Sussex 2 fice 
said by the Britist 
about 10,000 y 
two sharp serra ges, “you could 
almost shave with it.” he says 
Tried owt on a window pane and a 
glass at the nn, @ cut as 
cleanly as a diamond. In fact, later, 
the landlord. when cotung glass for 
hus garden cloches, found his modern 
stecl-wheel cutter blunted and asked 
to borrow the prehistoric flint! 

Mr. Foster also discovered. deep 
in the meadow actual chipping 
floor, where the cave men sat and 
chipped away ishioning their 
arrow beads and “knives” until the 
floor was thickly red with chips 
imperfect tools d the “cores” 
from which they hod been flaked 


* * * 


MEANWHILE the field of art a 
distinction probably unique among 
artists closely as sted with ad- 
vertising has be« orded to James 
Fitton, A.R.A director of € 
Vernon & Sons | in his appoint- 
ment as a memt of the 1952 
Academy Hanging ( ommittec. 

Mr. Fitton’s own work has been 
regularly shown the Academy 
Exhibition every year. Uf I under- 
stand him aright, he has not much 
use for the idea of a sort of Iron 
Curtam between commere 
“pure” art. He cites 
‘His Master's Voce’ 
against that idea. There was a time 
when the patron of art was the 
Church, he points out; now it is 
industry and commerce 


* * * 


JOURNALISM ind)=—s advertising 
struggle for pre-eminence P 
carecr and family of J. 
Watson, who, at the age of 74, cele- 
brated his golden wedding yester- 
day (Wednesday) 

Most advertising people will 
remember him best as advertise- 
ment manager of the Morning Post 
in the 1925-32 period. But before 
that he had been news editor of the 
Evening Standard for 1S years and 
before that, news editor with Central 
News 

Of his three « 
died in 1926, was 
The second, whx 
during the war 
48 general manag 
And the third, Selw 
with Dorland’s 

While I congrat 
over the phonc 
sounded in such 
hope this colun 
diamond wedding 


* * 


AS ONE who apy 
ing men taking 
life, | welcom 
Tiott is mayor 


hobby, and in 
ntly unearthed 
nade flim tool 
Museum to be 
old With its 


he 


lox 


as examples 


the eldest, who 
wspaper man. 
was @ test pilot 
with Wakefield's 
{ Castrol Sales. 
is copywriter 


d Mr. Watson 
other day, he 
 fettle that I 
will record his 
ten years’ time. 


~ 


wes of advertis- 
share in public 
fact that A. T. 
of Wokingham, 


has had forty years 


active mm clrVv int 
s member of Wokingham Borough 
Council since 1945 and, as chairman 
f the pubheity mittee, has been 


Aran 10, 1952 


Bouwmeester is 65 
to-day: three ad. men 
do good work for 
science and art: 
“Dickie’ llott mayor- 
elect of Wokingham: 
Ideal Home free 
sample record 


By CONTACT 


largely responsible for the success 
of the annual Wokingham Carnival. 


* * * 


WHAT IS the all-time free-sample 
record at the Ideal Home Exhibi- 
tion? According to Colgate-Palm- 
olive-Peet--whose claim is corrobor- 
ated by the Daily Mail—-they 
achieved it by giving away half-a- 
million samples of Colgate Dental 
Cream to introduce the new “Wake- 
Up” flavour of spearmint 

This represents nearly 50 per cent 
of the total attendance at the Exhi- 
bition. Mollie Luke, of C-P-C"s ad- 


vertising department, tells me that 
past expenence has shown sampling 
to be a very effective method of 
sales promotion of high-quality 
products. 

On the last day of the exhibition 
the $00,000th sample, plus a basket 
containing each of C-P-C's pro- 
ducts, was given to a lady visitor. 
This picture shows the presentation 
being made by Diana y, beauty 
editor of Woman's Own. 


~ 


“The man’s positively 
illiterate — he’s even 
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“A SOLUS TRANSFORMATION” 


BEFORE AFTER 


A Guinness a day ges 


ye 
Sw 


@ Solus Sites improve the Amenities 


This photograph of a National Solus Site shows how a derelict wall can be 
cleaned up and re-modelled to become an attractive poster position—and, 
at the same time greatly improve the local amenities. National Solus Sites 


are available in all commercial areas in England and Wales. 


NATIONAL SOLUS SITES LTD. 


56/60 STRAND - LONDON - W.C.2 . TELEPHONE: TRAFALGAR 4922-3-4 


DIRECTORS: T. 4. ALLAM (Managing Direaor) ~ S.E.CARTER © P.W. FELTON R&.#. LAWSON 


MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION 
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INERTISER'S WEEKLY 


You're 
selling to 


Britain 


in miniature 


if you're 
selling 


to 


Bath 


through 
the 


Tat 


\ gwp wits 
\ 


ronitlt 
AND HERALD 


rhe only evening paper printed 


published in Somerset, which for 
per set gives you pwritive Manker 
coverage of 2 compart cross-section 


the British marker 


Get tell details trom 
Manager 


ca 


it4) Pleet 
Central 2767 


Street 


the Advertisomen: 
London 


TT 


16 


CURRENT 


Firt national poster campaign to 
b run for Truman's beers fo 
nearly twenty years hes just begun 
The campaign is being handled by 
Charles Barker & Sons Lid. who 
have also been appointed la 
in the provincial press. Th * 
poss by ho he campaign w 


onfined to 


tian which will 
cominue to handied by Henry 
Squire & Co. Lid 
> al * 


Extensive Scheme 
For New 
Toothbrush 


A Pe aign for a new tooth- 
manufactured by 

the Lambert Pharmical Co., Ltd., 
broke on Monday with an 11 i 
triple in the “Daily Mail.” 
Large spaces will be used in 
national newspapers including 
a half-page in the “Dyily 
Fupress.” The copy claims that 
1S million Americans have 
changed to the brush in the 
Lnited States. A 
Lambe & Robinson Pa. 


* . * 
ACCOUNTS MOVING 
CYDER CHANGE 
Graham & Gillies Lid. 
taken over the advertising for 


Coate’s cyder (R. N. Coate & Co., 
Led.). 


. . . 

s. « Peacock Ltd. (London) 
hay been appointed for Alfred 
Gordon & Co. (Laundry Engtncers) 
Lid 

. * . 

Nicholle = Dorrity Advertising 
itd., hav been ippoimed 
hand! advertising for Crag & 
Derricott Lid., makers of clectrical 
control devices, and their associa 
company. Ernest H. Derricott Lid 

* . 


NEW ACCOUNTS 


SIRDAR PLANS 


Haig-MeAlister Ltd. who as 
eported previously will handle 
id sng for Harrap Broth 


(Sirdar Wools) Lid, as from July | 
will pl ull vu und = black 
ind wh ns “ oO “ ‘ 
m st publica ind fu n 
pages in trad und export mag 
rines for his mi A hr 
olor filmlet ‘ | heing . 
pared 


. . 
Austen-Johason Advertising Ltd. 


have been appointed for bastwoods 
Ltd. and = associated ompanmies 
Architect and building press wil! bx 
used 


SILK SCREER 


SSOCIATED 
RITCRAFTS w0 
PCEMDER PLACE CAHDEM TORK wm, 
faSren 1416-7 


ADVERTISING 


Poster Drive For Truman 


NEW CAMPAIGNS 
Maconochie Diamond 


A diamond shaped symbol will 
future unify Maconoch d 
v meng and k ng A new 
chen s bew hed by agents 


Ww. 8. Crawford Lid. 


Arnau | 


“It's A Tonic” 


19<7 


. . . 

Whiteway’s biggest -ever cyd 

umpaign has | Nationa 
d Wd S tay ud weekly 

‘Z ised The ads 
“ featu hu V hiteway's Devon 
cvd ind Whieways Cydrax 
Agent Dorland Advertising Ltd. 

. . * 

First post-w national schen 
for Tyne Brand meat and fish paste 
has begun int mal dailies, News 

f the World nd grocery trade 
papers. Agents Samson Clark & 
Co., Ltd. 

* . . 

British Bakels Lid. are advertis 
me ac ringu bal tncol and 
fa F ymnfectionery and haking 

id publications mn England 
Northern Ireland and Fire. Agents 
Intam Ltd. 

* * * 


Fords Advertising Lid. (Bristol) 
ire running a regional campaign for 
F. Parsons & Sons, makers of Friary 


paint, using provir venings and 
dailies. They ha atso «designed 
and produced display material and 
organised window displays 
> * > 
The new campaign for Hercules 
cycles . featuring P.E.P. in 
cychng’” is being handled by Reid 
Walker Advertising Ltd. 
> . . 
Whitbread s being fea 
red in pr g im national 
nd provincial d s, weekly and 
hly magaz Full pages hav 
been booked P ¢ Post, Hlus 
rated latler lilustra Londor 
News Ag A. N. Holden & 
Co., Ltd 
. * * 
Spring ad for Invi 
nderw “ i half-+ 
he D I nd smal 
paces in Da + nd Da 
Herald Fils he shown ’ 
nemas and will be bus ! 
ng Ax PD. J. hae & 
Ltd. 
> . 
RADIO CAMPAIGNS 
Sparkling R 1 pro 
gramme of j vy Mav C ugat 
s being d on Radio 
Luxembourg h Apollinans 
< lid 1 xt Thursday 
with week ’ u spat 
Feats of ne will b 
i P by 
f n t 
“ igents Greenlys Ltd 
* * . 
Gill ming » new 
“ ‘ Sports Parad 
Lux qT! day 
verung. All s b vered 
with discuss id sport 


This is the symbol which is being 
issued for Tie Week (lune 7-14) 
ponsored by the Tie Manufa 


turers’ Association. It will be sup- 
plied free to retailers as showcards 
(64 in. wide) crowners (34 in. wide) 
and blow -ups imi fual re 
quirements Haig-MecAlister Ltd. 


have been appe to handle pub 


licity for the A window dis 
play competiti heing organised 
with prices ling over £500. 
Space has been reserved in men's 

wear trade journals. 
ing personalities including t 
Ma —~— Bailey. Daphne Walker 
Wally Barnes, the Bedser twins and 
many ate A guinca is being 
offered for all sports questions sent 
in that are used gents . & 
Crawford Ltd. 

. > > 


OVERSEAS CAMPAIGNS 


BULMER’S IN EIRE 

A campaign for Bulmer's cider 

has started in the Eire press. Agents 

G. S. Royds Ltd. 
*. 


* . 


Large-scale advertising in South 
Africa and Rhodesia for Bisio 
»s being handled by Alfred Pember- 
ton Ltd. 

* > . 

1942 overseas campaign for 
Cerebos Lid. makes use of small 
nsertions n MEpers n South 
Africa, West Africa, East Africa 
Rhodesia, Malaya, New Zealand 

nd =Norway Agents Alfred 


Pemberton Ltd. 


> * * 

The Dutton Shorthand School 
ire = currently idv sing their 
courses in Jamaica, Malaya, South 
Africa, Argentina, Cuba, Venezuela 
ind Canada Agents Intam Ltd. 

. * * 
PUBLIC RELATIONS 
ACCOUNTS 

Foote, Cone & Belding Lid., PR 


Group, have been appoinied by 
Cellucotton Products Lid to 
hand! in educational programme 
n this country for Kotex sanitary 
ow Is 


Magazine Mentions 
In Biscuit Show 


imme beginning the 
' R: adic >» Luxen Aomne 


™ will nclude 

nan { Good House 

magazine in each of the 

ju hour transmissions on April 
1). Mav 2. Mav 7. May 9 and 
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The | 
coteman 


circulates throughout Scotland 


Introducing 


the 


G V 


and is recognised at home and 
abroad as the country’s most 
influential newspaper. Adver- 
tisers in THE SCOTSMAN 


achieve country-wide coverage 


of Scotland’s most important e 
° . - y 
middle and higher class markets. 5 - r*) 
Intricate, applique filigree ; 
TaraU b Ppe ah ‘rue , designs that can be fixed ‘ 
SCOTLAND'S NATIONAL NEWSPAPER & ' 
to almost any surface— ; 
permanently. Intersia is 
North Bridge 63, Fleet Street ae : . 
: 7 . 
EDINBURGH LONDON, E.C4 | made of thin metal, with gold i 
or silver finish. It can be ' 
cut as decorative patterns, 
nin i AB A “SAIS EN eu , . 
signatures, trade-marks—for j ' 
+H — use on pottery, glassware, “ ° 


showcards, booklets, greet- 
ing cards, etc. 


Delivery is quick and cost is 


reasonable. Prools can be supplied 
within three days of rece ipt 
of art-work. Send for free samples 


and turther intormation to 


Waliall 


LITHOGRAPHIC CO. LTD., 
Midland Road, Walsall 


3 


F| 


wa 


Queen's Unwersity, Belfast, 
which celebrated its Centenary in September, 1949 


Belfast Netus- Letter 


Northern Ireland's Premier Newspaper 
Advertisement Manager’ W M. CHAPMAN. 
London Manager’ ERNEST METCALFE, 85, Fleet Street 


and in 


LONDON AND MANCHESTER 
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ADVPRITISER SS WEPFALY 


THAT the otis mnt « an 


wunced of s Joy Rossull 
( hepmean daughter « 1 A. 
(Chapman, of | , und A Chap 
rhea Advertis ove By iH x 
ISH ker, asatant any 

seer of Thomas Hoyle A Sons, 
Lid worsted spinners ( opley 
Halifax 

>. . >. 
THAT a branch of the Irish Master 
Printers Assocation = is he 
sablished in Waterford 

. al *. 
THAT the Afrwman A Colon 


Agency Lid hav 
appointed sob ' ‘ 
sematives in the UK for the 
bastern States Express. Nigeria 

. . al 


Press 


order for bedstead: has 


ered by a 


sponse to an adv 
ment in the Cabinet Maker 
. o . 


THAT criticising Post Office detec- 
tive work to catch television licence 
dodgers, the “Pesex Chronicle” 
tated that with spomsored 1.5 
there would cither be no licence at 
all, of a ae — — one 


THAT Stop this “Wag Pic Leap 
frog! ms (the siogan of a thew 
phase of a faht inflaton m 
paign just started by the Advertuing 
Counc of America 


THAT BR. ft 
have becn appowmied to handle press 


Norman & Associates 


and public relations for the Inter 
national Dental Congress to be held 
at the tival Hall in July 


, . . 
es 0 tate 2 es 


week's showing af cach. 


. . > 
THAT a son (Nicholas Leshe) has 
been born to the wife of Roland 
L. Green, advertisement manager 
of English Golf. 

*. * . 


THAT Selfridges have opened an 


aster Farm and Miniature Mena 
geric, to run until April 26 

* * * 
THAT the high cost of commercial 


television programmes im the US 
is forcing some sponsors to cancel 


contracts, the Wall Street Journal 
reports 

>. * * 
THAT B. Charles-Dean has 


returned from the Gold Coast where 
he has been directing the produc 
tion of a film dealing with the 
manganese mines at Nsuta for th 
African Manganese Co., Ltd 


ADVERTISING MANAGER'S CORNER 


Any advertising mana 


point-of-sale problems 


over the holiday ha 


so, another think coming 


uw this Laster 


the year bel 


year of 


and his wile are duc 


the afternoon, and | 


their 


unfauw share of 


May we put it to this | 


eggsasperation is to 
over to Harms and ev 


holiday any 


io drop in as usual, 
promised to take Mrs. Ad. 
it the youngsters will demand 


Dad? 


distinctive showcards, 


HARRIS 


THE FIRM WITH EXPERIENCE 
MAARIS ADVERTISING LIMITED 29.30 KINGLY STREET, LONDON, W.1 
Te REG 


Easter Eqqgsasperation 


ger who is planning to take his 
home for a nice quiet think 
if we may be permitted to say 


He won't be able to do 


more than he could last 
Has he forgotten that Jones 


that he’s 


Manager to the coast for 


an (who might easily be you) 
that the best way to avoid yet another dose of Easter 
turn that point-of-sale problem 
»y his holiday for once ? 


clever cut-outs by 


32%54 


| 
| 


before and 


4 develapmen / the 


after’ theme i feature of a new 
campaign for Hommerton oaimeal 
stout, handled Foote, Cone & 
Belding Lid ' poster has a 
flame red back ind with wording 
in yellow and white. 
THAT R. P. Chappel, crculation 
manager, Newncs-Pearson, speaking 
it @ Newsagents dinner in Birming- 
ham, refuted suggestion that 


television had been responsible for 


a large number of “lost” readers 
of penodicals and magazines. 

* * * 
THAT one mihon copies of a 
folder advertis summer shoes, 
sandals and other informal foot- 
wear by Dunlop are being inserted 
in popular women’s magazines 
throughout April, May, June and 
July 

* * * 


THAT Vantona textiles are begin- 
ning their first Pe rusing campaign 
im the Rhodesias in May. 


ADVERTISING 
DIARY 


Tuesday, April 15. 

INCORPORATED: ADVERTISING Man- 
acres AsSsocuriON «Visit to film 
studio 

Pusuictry Cie OF SUNDERLAND 
any = Destin Nat Parmer on 

Vowe on the r 
Hote Sunderland 

. Apel 17. 

Sootery of Durtoma MeMares oF 
rue ADVERTISING ASSOCIATION 
monthly dinne Berkeley Court 
Restaurant 


om 
Pusuctry Civs oF Wotver- 


wameron =F show. Sir Tatton 
Sykes, 7.30 
Instrrure Pusurc RELATIONS 
Misha Black Design and the 
Public 88 Reeent Street, 
wi 6M Ff 
Friday, April is 


[Airlines Boost For 
§ Travel Agencies 


A half-pag dvertisement for 
Pan Amencan Airways in the 
London edition of the Daily 
Express listed over $00 travel 

ncies in London and the South 

England commended by Pan 
American for “courteous and re- 
lable service similar list 
covering the North ‘of England and 


Scotland appeared in the Man- 
chester edition of the paper. Agents 
are the J. Walter Thompson Co 
Lid 
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Publications \ews 


And Noles 


Kemsleys Suspend 
‘Home- Making’ 


Kemsley Newspapers have sus 
pended publication of the quarterly 
magazine Home-Making. 

+ * * 
number of the National 
(official journal of the 

Federation of Building 
Trades Employers) contains a 
special supplement devoted to 
“Painting and Decorating.” 

* * * 

July msue of Motor Body wil! 
revert to large-size format, with a 
type area of 10 in. x 7 in., bringing 
the journal into line with others 
serving the motor industry No 
increase in subscription or 
using rates is anticipated 

* * * 

First re-wssue of Television News 
is an enlarged version of its pre- 
decessor printed on better quality 
paper. It has 24 pages with reviews 
and TV gossip he magazine has 
been acquired from Television and 
General Press Lid. by a subsidiary 
company, Princes Press Lid 

* * * 

Number of pages of Eastern 
World in the March issue has been 
increased to 52, of which about a 
third are advertisements, with 
finance and heavy industry well to 
the fore 


April 


National 


7 * * 

The British Commercial Vehicles 
for World Markets issue of the 
Commercial Motor, to be pub- 
lished April 25, will be devoted 
mainly to the requirements of the 
overseas users. It will give tabu- 
lated details of every British com- 
mercial vehicle. 

* * * 

Electrical Review will publish a 
special British Industries Fair Num- 
ber on May 2. It will be a buyers 

ide to clectrical exhibits at Castle 

romwich, Olympia and Earls 
Court 
* * * 

May issue of the Journal of the 
Royal Sanitary Institute wil! feature 
authoritative articles on recent 
advances in insecticides and port 
health control 

* * * 
Waste Trade World, published by 


Maclaren & Sons Lid., will issue 
a 40th anniversary cdition on 
May 3. 

- * * 


April 5 Men's Wear carried a 
10-page feature in which editorial 
on the merchandising  tic-up 
between Eagle and the boys’ wear 
trade is strongly supported by ad- 
vertisements for boys’ wear of all 
kinds carrying the Eagle insignia. 

* * * 
With its April 4 issue, Maiden- 
Advertiser increased the num- 
ber of columns per from 
seven to cight by reducing the 
column width from 12 to 114 ems, 
and adopted Times Roman type 
face. Space rates remain un- 
changed at 7s. 6d. s.c.i., but the 
charge per word in classifieds has 
been increased to 34. 
oe * * 

Cricket in the Midlands is 
featured in the Sports Argus Cricket 
Annual for 1952, published by the 
Birmingham Gazette & Despatch 
Lid. Its 144 pages — 16 pages 
of Rank is edited by 
R. Haynes, ~®, * of the Sports 
Argus and sells at 1s. 
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The strange case 
of the 


vanished half -crown 


ADVERTISER'S WEEKLY 


Have we a hole in our handbag? No. Are we not ’ 
. * * 
very good at arithmetic? Not very, but... its very ° 
queer; according to this shopping list we spent only 
2/9 on the fish and 4,6 on vegetables . . . and that makes 
us half-a-crown short. Ooh yes! We remember... BT 
Soap Powder . . . not on the shopping list because 
we only thought of it when we saw the poster by the 
bus stop. Remember; In these days of high com- \ 
petition and low spending power, posters make the BIG 
impression and often have the LAST WORD with 
prospective customers, As a first step... We should 
like to discuss with you locations and allocations. In the 8 
Mills & Rockleys Region you will find a new and 
distinguished type of poster presentation. Moreover, The MILLS & ROCKLEYS REGION 
you will have the choice of several compact areas in 9 Sito. p> { 
which you can test, for a small sum, the merits of CHELTENHAM NORWICH N 
; COVENTRY NOTTINGHAM : 
different designs and the truth of our assertions. RBY OXFORD ° $ 
DONCASTER PETERBOROUGH = | 
GLOUCESTER TauneToss < f 
ence TORQUAY ; : 
LEICESTER WEYMOUTH y 
MILLS & ROCKLEYS = [bin vou know | 
Y u ca h 2.000.000 familie 
Planned Poster Advertising hrough poster advertising in the Mills 
& Rockleys Region, which stretches : 
from ipswich to Evesham. from 
Pontefract to Paignton 4 
MILLS & ROCKLEYS LTD. 21, QUEENS ROAD. COVENTRY ; 
: 
: 
a 
Prosperous, agricultural Lincolnshire, with its wealthy j 
manufacturing centres, is fully covered by that influential © : 
Westminster Press paper: the LINCOLNSHIRE CHRONICLE. } 
i : 


the thrifty th 
for well speniie 


ERNEST LUMSDON 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS 


167-170 FLEET STREET, LONDON, 


Leeds Office 


RUSSELL CHAMBERS, MERRION STREET, LEBDS 2. TEL LEEDS 24998 


It is a familiar feature in the lives of people who have 
money to spend on advertised products. 

‘The Thrifty Thirty-Six’ Westminster Press = 
prosperous 
their economical rates and the tre- 


You will find 


Papers serving the most provincial areas 
throughout England; 
mendous buying-power of their readership is a guarantee 


that they offer you consistently sound value for your outlay. 


it yn-six 
ppropriations 


Thrifty 


| the Thirty Six ere members of the AB 


Landon Advertusement Lrre 


LIMITED 


E.C.4. TEL: CENTRAL 3265 


Manchester Office 
MIDLAND BANK HOUSE, 26, CROSS 5 


TREET, MANCHESTER 2. TEL: BLACKFRIARS 9990 
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ADVERTISERS WEEKLY 


APPOINTMENTS VACANT 


WANTED 


for layout, lettering 
and finished artwork. 
Agency studio experience 
essential 


Phone niert sew 


HOLbern 857) 


I 1 ALOWYCH, LONDON. WCi 


NICAL amit ree ‘ ou 
pa ve . ~ “ ngio 


. adva 
t sate arina " 
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1 “ neta ata 
™, ou ‘ a alary quecd 
How 4188 Ad Weekly ino f bC4 
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ADVERTISEMENT REPRESENTATIVE 
« ' «cata i week 


\ 
’ ww accounts which We ha 
ne January Ist hey ite Hl 
MINTY Furniture werease stul 
t ‘ ‘ inge amd varie! vf 
: ssitate an addits u 
‘ ccd iit in 
ears’ experience w ‘ 
W ‘ * gt 
r ! iy i c 
taka ‘ 
1 wi “ find ? “ “ 


Wevisualise a visualiser 


RO 


CLASSIFIED ADVERTISEMENTS 


RATER APPOINTMENTS ¥ AC ANT 
APRIANTMENTS WANTED, 


pewtage 
- MUST 8& PREPAID Address: 
Weeth 180 Piet Street, Loadon, E.0.4. (CHAscer, 8844 


ounwy 


LARGE West 
whe requir 


A man 
J s one 4 « 
at hue ‘ 

ra t H 
rs Cimema 
‘ tes, et MI 
ua calensiy 

Sala nmiasiOn and 


‘Dp . 
and holidays Writ eivina 
age um “<¢ and salar requ ] 

Box 4200 Ad. Weekly 180 Fleet St bt 4 


staff 


IDEAS, COPYWRITING, 
LAYOUT 


First rate man wanted, spare ¥ Depa Sas . 
™ 4 adva a » . Nia 
time, to assist with technical jay week Alterna Saturday s 
$ ae ¥ Hendon Labour Exchang 
ads, literature, direct mail, etc Des 8 Lid., The Hyde 
Must be adaptable, really helpful ahtea , 2 . 
and living in West London “and High Quality Commercial W mk 
' za Ady ertising 
Box 4214 “ offered Write first, staring 
° jualification and cAperience to 
Advertiser's Weekly 180 Fleet 8: EC4 Doig. 10 Gt. North Roed. New 
« upon Tyn 
YOUNG LADY required to neck ot ‘1Doum ADY ERTISING. txper- 
varges { Mers blocks, etc Pre enced Site Finders required for London 
“us euper an advantage S day and the Provinces Generous salary 
stating ane apa commission and capenses to men abic 
“xe and salary required Secretary to produce results. Positions will 
Greenty's Lod. 9 Berkeley Sureet, W be permancnt, and excellent possibili- 
eee Uee to the night men W rite o 
@atce, giving full particular w 
Box 9688 Ad. Weekly 180 Fleet St BC4 
| ADVERTIIEMENT REPRESE 
you can * 5] 
umaee sand Y« ear in 
woke and are 
anywhere, we have tt 
, firs as man ca t 
ve been appointed to handle o those of 5 
apply Sports Put sons Watford 
UNDELL Paints and Way, Hendon, NW 4 iates 1934 
ere 4h 
rther the remarkably YOUNG EXBCLUTIVE 
his Agency's work They - : - 
t ara n a 
Visualisung strength, Our ta = Applica 
¢ ‘ in han 
sged about W with not less > deal @ 
, tw : ail content Ex 
nore first-class Agencies s for advance 
> ahom Only Li 
who has already reached atoms experience and 
Statistics Limited 
for a man who gives . Exleston Street 
within the next few years k 
s ripe for all the scope Ngo 


stress on our nn 


We 


worker 


my 


one capable asad 


earl 


nem be fa i ‘ ‘ ’ When the tome comes to | Sem - 
look al sfx ‘ i terest will be seeing the quality a Mike oy WASEY gg 
of work p smaltiis { medium sized accounts, since i me. m Oy funy coe. 
thes ts an Ag y where iy chents are encouraged to ~~ a Sead ty “why a 
expect very high standard eative effort. If you feel that <bveintinatet SoMa ANE -_ 
the deseriphhien of ou nents fits you and that established eng . ~r-. A 
you would like to ) f the outstandingly successful 

Agencies formed since War. write giving full details of 

your Past experence and y requirements to 


PPOINTM? 


RIT 


Apa 10, 1952 


NTS VACANT 


t & Som | 
Swarboroug 
REQUIRED oo 
my Manag 
a une Ww 
ful admuinist 

Joas 

ducts Un 

ars 4 
+ « 


wre 4219 Ad 


Weekly 


Assmlao 


REPRESENTATIVE 
required by renowned London Silk 
wreen and Display Studios 
Previous aperience owentia 
Writ n tu confidence \ 

Mr Swerner 
Associated Arterafts Led., 
Plender Place. N.W.1 

BLSINESS HOLL SE juires ar! -time 

mr . of ) mplixhed = fre am 
writer who already has entre vie 
popular magazines Prepared to supply 
background research information and 
pay fees by afrangement Applivants 
should state which popular magazines 
ha accepied tr hution n as a) 
r » tw ttipgs in 

\ 

chiy 180 Pleet St EC4 
ADY ee eneees 

MANAGER for lore Ad establish 
mpany NW London In a 
twentics Agency experience preferred 
Ab to prepar ayou's wder rok 
frat pr fs and carry through al! 
stages of production the finished 
por Ss da week anteen lities 
and pension schem Apply, stating 
ag «per aod s#lary required 
Box 4203 Weekly 180 Fleet St EC 4 


(Member 


Young man. 
required for 
“ps 
ability co fit 
are essential 


stating age 


Technical & General 
Advertising Agency Limited 


Exchange Group of Companies) 


JUNIOR LAYOUT 


Some agency experience and 


Manager 


of the London Press 


who enjoys being busy 
layout and type mark 


© with a happy team 
qualifications, Write 
salary and experrvence 
T & G, 10! 
Lane, WC 2 


to Studio 
St. Martin's 
LAYOUT MA 
when necessa 


ina first 


sts 


pected to 
Box 41% Ad 


ry and 


Nx 


prepar 


Weekly 180 Fleet St EC4 


ADVERTISING AND PUBLICITY 


Young lady. 20-24, with some exper) 
ome { agency or publicity work is 
Wiered interesting vacancy with air 
raft company in Manchester, ‘-day 
week, canteen and congenial condi 
good standard of education should 
send full details & 


Box 4165 
Advertiser's Weekly 180 Fleet 61 EC4 


The Creative Director 
Napper, S “ evl 
Advert 19 Great ( 


infon 


14 


une 


Siree 


rated Practitioners 


I Wl 


mide nene 


Wook ) Fleet St EC4 


’Phone your Classifieds to CHA 8844 (Ex 23) 
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NE iierice Aacscon MEDIA BUYER Be Secretary Roca 
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has ex ne in print, Exhibition work * ~ Lid Carrow Works 
and Packaging. ith a genera Advert 
GODBOLDS sina backs ud Personal qualities POSTTION Now open to a lady prepared 
{ efficsency and amt ’ id mak to make @ career as awistant t© Adver 
thie @ first as pportunity for mw tsing Manager Age & BOt as import 
who has no fancy ea { salary ant as ¢ nus aperience efcoency 
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ERMAN | CLASSIFIED ADVERTISEMENTS 


PRODUCTION ASSISTANT, 


won ened, required hous | “oe ES AND DISTRICT NURSES. 
departimen am ’ irs ‘ PPOINTME NTS VACANI } FREE LANCE SERVICES pict january 1958, for sale . oe oe 


RFOUIRED . DESIGNER VISUALISER, avaiatic tor 


AD ERTISEMENT REPRESENT ATIVE ) te — : . ‘ ‘ _ 
enh ows car wanted Free lance, good ek - A Fe all pes work, Showcards, Posters, | A 
commission. Willing wo travel through uric use, $/il Theobalds Press Campaigns. specimens on reques CCOMMODATION 
out the country Write fully, stating wel Box 4066 Ad Weekly 180 Fleet & BC4 


age. experience, etc RE z cll eduwated youn: 
Bos 4303 Ad. Weekly 180 Fleet St ECA BQUEED a eduated young man PROVINCIAL ADVERTISING AGENTS 


— nd design sock small office any area Central 

GREENLYS would be interested to bear finisned 4 London Jeiq 

from experienced Accoun ¥ (ADVERTISING) Albert ; 

trained im the modern — Ey ~ — Square. MANCHESIER. 2 BUSINESS OPPORTUNITIES we Wes 7 os Come Gt OOS 

thinking of a change. Apply : ADVERTISING MAN wanted fo 

im the first instance w 9 Berkeicy Birmingham manufacturer's 

Street, Londons, W.! ‘ deparument. with cxperience PRINTERS 
PURST CLASS SPACE SALESMAN rec ec. production for SOLID 


quired by lcadi Textile Journal, Car Details of caperieone : 
an advantage rhe full details in Box 4218 Ad. Weekly 180 Fieet St BC4 
arict confidence to YOUNG LADY wanted for Accounts P 
Be Ad. Weekly 180 Fleet St BC4 Department of small Agency. Some Day and Night Shift 
Picet Street Studio requires expenence of book-keeping and invou Where there's a dog there's o home 
retoucher and improver iy casentia H. F. Advertsing, 102 ~~and a good home! ff you marker 


Box 412) Ad. Weekly 180 Fleet St BC Baker Street. W Welbeck 0857 “200? domest r printers can take on additional 
e ECs ¢ et 1 cibec we or grocery Products, Same - t cha al ee 


WAGGER re ‘ - 1 machinery ‘eekles, periodicals, 
ity” readersh) magazines, book work « speciality 
(ricing too!) 12,161 monthly! Write 5 Linotypes, fully automatics up to 
today for specomen copy and rate card Demy, }-enife trimmer, etc ) 
Your own or paper trom our large 


TAIL-WAGGER stocks of Mechanical Antique Wore, 
Cc h 4 e ¢ MAGAZINE ey Ng tt 
Established 23 yeers write in full confidence to 


Managing Director, 
360 Gray's inn Rd., London, W 
Te eee DRAGON PRESS LIMITED, 


Visuali = 
& e r SOMETHING TO SELL to (or buy from) ‘ 


the Paper Trade? Up-to-date British Phone 2819. 
and forcign lists covering every branch 
of the Trade arc contained in the 1952 LONDON LETTERPRESS PRINTERS 
\ fi | Paper Makers’ 4 Merchants Directory can take on additional work fs 
REQUIRED by first-class LONDON AGENCY of AR Hatem, cow ready. 3. gen | se, Same ~~ —--% -— 
free (overseas 405) from Business <n Service, Prompt 
Publications Lid i180 Ficet Street 7 Py Weekly 180 Fleet St BCs 


to take charge of the presentation side of London, E.C4 
OLD ESTABLISHED Printers having in 


saled sddiional plan now have 


a Group working on National Accounts. Specialists in tor periodical and.” gemersl 


Prompt deliveries cacelient 


This is an important opportunity in a well- AERIAL PHOTOGRAPHY “Garten, Row. 


Clerkenwe! 
Write or ‘phone for free Brochure 


known Agency for a really creative man to end Quomtion (RTISING AGENTS cnauiries we! 
PHOTOFLIGHT LTD. comed by Letterpress printers tor Cate 


logucs, Price Lists Programmes, ct 


work in co-operation with a Chief Copy- Elstree Aerodrome, Herts. Elstree 3148 Modern Plant Competitive Prices 


Box 4210 Ad. Weekly 180 Plee: & BC4 


writer in initiating ideas and presentation. SRATUES ter 68 gupens.” Wy. ee 
. ig p —_ AK somsbury Square, W C1 TENDERS 


Experience in London Agencies essential. 
SHOW CARDS, CUT-OUTS, 


Book Jackets. Advertising BOROUGH OF MARGATE 
etc by photo-itho 
(own = photo-litho « t Tenders for ( * 3 
APPLY BOX 4222 ° ee eee nes aye Guide 195: 
* Fine Colour Printers, Bournemouth enders are invued for printing and 
ADVERTISER'S WEEKLY, 180 FLEET STREET, E.C.4 Telephone: Boscombe 36835 supplying the Offiial Guide for 194) 
London Office: 98-100 Pieet St J Full particulars can be obtained from 
Phone: CENtral 1740 the Pubkity Manager. Information 
Bureau, Margate. to whom tenders. in 
@ plan, scaled envciope and endorsed 
Guide 1953," must be delivered not 


SALES AND WA TS later than Wednesday Soh =April 
1982 
The Pubiicitty Commitice docs not 
JOUNSONS N 5 Publicity Auto- 4 . 
APPOINTMENTS WAN scope for the Automatic projection of | | ve’, imat Scouse the lowes cr 


SHORTHAND-TYPISTS. Private Secte- a a ee ee Oe ee r. P SIDNELI 

if you are in urgent icmscs, Magazines et “ar " © Town Clerk 

COPYWRITER - VISUALISER | conten Embassy Bureau. Super Enlarger, twin jens turre 
2 enlargeememt from 34 mm 

with agency experience, seeks appornt- : w plate negatives. (£75. 


ment in DURBAN, South Africa efficient. personne! Seatosion Gemne Came tt 
fh hy t - rai . . 
—_e. eae oh ART DIRECTOR, Studio man, Technical rf. light and black. Approx: CIAL ANNOUNCEMENTS 
a. fully experienced Photw- 1.500 matrices. Hand fount t 
Box . Typography, Biockmaking and “ 
ats secks change. Permanent situa- Cheltonian wide wih Boid GEBRAUCHSGRAPHIA 
Adverticer’s Weekly 180 Fleet 6: EC4 tion desired with firm of standing, pre pt. Roman Caps and Bold. ditto 2 Deo you know that Gebrauchseraphik is 
are Que 190 FD St BCA Roman and Bold. All in good condi a — + pg ovation oe RH, 
on : ‘ c ve i e . 
TOP GRADE FIGURE ARTIST (0. | — — tion. What offers? Printed specimens showcard desirn book 
desires change to ante where only the sem on request Maxwell, 146 King is INVALL ARLE 
Quality work will suffice | Street. Castle Douglas ‘ guincas pa Send ‘ 


Box 4307 Ad. Weekly 180 Fleet St BCS FREE LANCE SERVICES > copy to, Ramee 
| « 


« Por 
LB] Dartmouth Park 
| CAM WRITE COPY—GoOD CorpY— | | FOR SALE 
FIRST-CLASS FREE LANCE decorative 
ma m ee for pottery, table-mats, box SILK SCREEN PRINTERS See March 20 issue of Adver- 
re you interested 5 etc, secks further commissions tiser's Weeki 486, 487 
fener ready to, cap forward. Box 4:21 Ad. Weekly 180 Fleet St BC4 Present owners service ; 5 ' ae vtlek 
ency tral lotenti A - and 489 t ve s 
Knowledge of blocks, print and layout, AMERICAN FREE LANCE ART required, or will consider Partne Tendienn a ina =a te 
ability to touchtype DIRECTOR and layout man — with connections ppl , 
eon at? | SSoee’ scteeamee bay “dias stam. Sen «148 April 17 will be 
Advertiser's Weekly 186 Fieet $1 EC4 preferably small London Agency. Advertiser's Weekly 160 Fleet 6: EC4 issue containing these services. 
Box 4209 Ad Weekly inf Fleet St C4 


"Phone your Classifieds to CHA 8844 (Ex 23) 
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ACME 
Muminated Signs! 


Showcards ~- Signs ~- Display Stands in 
Metal, Wood & Plastic - Metal Products 
Iluminated Signs 


ACME SHOWCARD & SIGN CO. LTD., Paracon works, ENFIELD, MIDDLESEX. Telephone: HOWARD 165! y 


Birmingham Office and Showrooms: Crown Buildings, James Wate Screet, Birmingham 4 Telephone: Birmingham Central 2315 ACME 


— STOP PRESS — 


WINS 200 GUINEAS _ ACCOUNT NEWS 
FOR POSTER DESIGN G. Street & Co. # 


s for Pawsons & Leafs Lid.. 

Frank J. Brandt, of Irish Elec- y manufacturers and warchouse- 

tricity Supply Board's public rela- men. Bookings in hand for drapery, 
tions women's wear and trade press. 

Bemrose Publicity Com Ltd. 


| agents to W. Forrest & 
Co. Ltd, § L 
board. 


_ — Miss Mariel Harris ae ny 
DOIG AGENCY ane + - ", 
BECOMES COMPANY 


Doig Advertising Service of 
Newcastle now operating as limited 
liability company under name of | 
Doig Advertising Lid. New board | 44 
includes FE. Ross, general manager 

of agency for last two years. Since 
agency's inception in 1949 aumber 
of clients has increased to 34. D. J. 


Woodroff continues as space er 
and W. Smith as aw 


manager. 


RETIRES AFTER 52 
YEARS WITH STREETS 


Private luncheon party was given 
to repr tatives of banking, news- 
paper and insurance world by 
board of G. Street & Co., Lid., at 
Palmerston Restaurant, to | 
retirement of C. 
many years its 
executive and specialist in financial | 
DARGUE BROTHERS LTD ye A HAIG 

R . been with firm 52 was pre- 
SIMPLON WORKS - HALIFAX - ENGLAND sented with a as token of 
board's appr 


Published by the Proprietors, BUSINESS PUBLICATIONS, Lid. at their office at 180, Fleet Street, London, E.C.4. (Phone Chancery 6844) 
April 10, 195). Princed in England by Staples Printers Limived ac chew Great Ticchfield Street, London, establishment. 
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